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Can't Build by Knocking 
'. Hate, Jealousy, Fear arc poor substitutes 

for Hard Work, Brains, Honesty. , 
, Tearing down the other fellow's house 
won't complete the carpentry ' work on 
your own. 

, ' 

Besides, it's dangerous. He' mal' be a 
better 'hammer user. 

Let your competitor alone, and he'll let 
you alone. 

A war in the ranks of business may be 
\ 'as ruinous as civil war is to China. 

If fight is your desire, fight with your 
competitor for increased sales through 
reasonable cooperative advertising. 
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RESISTANCE 
The difference between a cheap solid fibre shippin~ box and a quality box lies 
in the degree of resistance to abuse-pressures, weIghts, shocks, vibration and 
other demoralizing factors during haulage and in transit. This difference 
makes the quality box the most acceptable both to the shipper and the trans
portation company. It insures maximum economy to the shipper because of 
least damage and reduces the number of damage claims on the railroad. 

The solid fibre boxes of the Cuntainer Corporation of America are built to 
satisfy the shipper and meet all the exacting tests required by railroads in 
ample measure. Large numbers of discerning buyers have stanrlardized on 
these boxes for this reason alone although there are many other features 
which serve to give this product exceptional merit in the shipping world. 

Those desirir.1 corrugated fibre boxes will find the Mid-West product a leader 
in its field. Ask any user concerning the fine points of this strictly high grade 
box and you will quickly understand the strong hold ithas in its particular field. 

Don't forget-we make it a special point to give snappy service on all orders 
-and short haul shipments are gererfl \!Y the rule from our many paper mills 
and box factories, strategically located to serve your best interest. 

What are your need., Fill in coupon herewith and mail toJay. 

CONTAINER CORPORATION 
OF AMERICA ....... 

MID-WEST BC« COMPANY 

11 t W. Wuhlng10n St • CHICAGO, ILLINOIS 

• fh't Mm, - Nlnt Fa.ctorin 

RETlInN cOUroN 
CONTAll"IHn COIIRHIATION OF A).Hllle" 
111 Wnc w ..... 1ncu>n 5"",, ChIc.1Ot Dq.c. ,. 

Gcntklnftl l MeaN have onr 01 your , .. pert. ,heck our rlflelll 
pulr.1oland mJppllll mrlhodt-Wllhou! obUptlnl "t-f"r Ibr 
rul"p06e 01 rNudCIl our rOlllif poMtblt. 
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Tanzi's 
Dies 

are the best dies 
made_ We can 
prove this through 
our many satisfied 
customers. 

We manufacture all types of moulds and 
we hold patent rights on some special styles. 
H<!ve you seen our Mostaccioli die work? 
It IS a wonder. 

Twice as fast as ordinary systems
Uniform cuts-sanitary. 

Give !-Is an opportunity to prove to you, 
when In the market again, that-

Accuracy is our creed, 
Price our policy, 

Service our law. 

MARIO TANZI CO. 
Boston, Mass, 
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Our Supreme 

QUAL.I ·TV 
makes 

NeV\T Friends 
for 

**TUSTAR 
MINNEAPOLIS MILLING 
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Wanted---Some 
II has orten heen truthfully slateli and VCTY frequelltly delli

onslratl'd that in Lusincss olle cannot stant! still; he must either 
~o iorward or h:lckward. It will ever he so, 

Since the world wnT the Amcric:lIl macaroni manufacilirin/.:' 
industry has progressed wondcrCully. Its success is u llclouht

(tlly tlue more to OIlh'crsc conditions alJroad Ih:1II 10 increased 
consumption at home, The question no\" worrying' the Ic:ulcrs 
in this line is whether or not we ha\'c reached the limit of the 
hem·lit that thus befell us as war spoils. 

:\ survey uncovers the fact that in the retail tradc there is 

a hi~hcr percentage of husiness failures th:all ill au)' other lille, 

The further discovery is made th:at the successful flrlllS arc 

Ihose that spellt! annually from -3 to 5% DC their gro: s s:ales 

in :ulvrrtising in some (onn o r other, thus heping out of the 
oonk ruplcy courts. 

A sift'ilar survry would show that the American lIl:trarulli 

industry has its share of failures , Who arc Ihc)' who iall hy 

the wayside? Surely not the)' who do business the IUUllcrn 
war, by advertising I 

I'robably nonc will dCIl)' that the macaroni husincss b.-ully 

needs some favo l',tble publicity yel alh'erlisillJ;' is a limited 

aClh'it)' in this line, Oul), a \'cry few finns resort 10 il anti 

then it is Jlurdy competitive .uh'crtising, IKJOsting ()Ill' brant! 

against olher advcrtiscli as wl'll as lIon;lIl\'t~rtised hr;uuls, 

The restriction of il1lmigration l"OlI1 J>cls the industry 10 luok 

10 Ihe Americaus and their neighhors lor the increased con

surnplion on which grealer ami more frClluent sales must Ile

prllli. \VI,; must, thcn, in sOllie way educate the Ameflran 

houscwives to Ihe true value o f ou r lood, This we can du 

only by cooperative advertising which sOllie lerm " Industry 
Insurance." 

If a grocer insures himself against failure by expending .1~o 
of his gross sales in ;IlJ\'erti si nJ;', would it not be wise lor Ihe 

macaroni man to iJl\'cst a little in this furm o f insurance? 

Picture if you will Ihe amount of alh'erlising our imlustry 

multi support i( we appropriated, lIot 3% of our 'gross sales, 

Ihe minimum sct (or ;> lIccessful retailers, but only 19&, Lisll'll 
to this : 

A firm that converts tlaily only 10 barrels of Semolina into 

finishrd Ilrcliucts would produce apl'roximate1), 50,000 JlOulllls 

a month. Sold at 8 cents a pound, the minimum wholesale 

Price at which any macaroni should be sold, his income would 

11( $4(0) Q month or $48,(XX) a ycar, provided busi ness was 

)Iead)" One per cent of this gross income would be :;,40 a 

month or IIrarly $500 a year, )-tow many 10 barrel firllls really 

One-Percenters 
spcnt! $",00 ill ail\'ertisiug- 10 t'stabli!lh Ih clII!ll'1n-s with Ihei.· 
trallc and till: public? 

01) the same basis a 2_~ ".urel firm shuttlll speud $1200 :\11 _ 

1111<111)'; a 50 harrel firm ~2400, " 100 ham'l pla nt :;;-1&X.l <11111 
Ihe se\'eral 500 harn' l cOlllpa nies $24,(X)() a year, Arc we ri...:hl 

ill coul'iudinJ;' Ihat a \'Cry small percenla...:e of Ihe 400 (!fillS 

ill Anll:ril-a arc iu\,estillf.: so ulI'rh as I ~~ of their g-russ sail'S 

in badly lIeed\'d advt'rtisillg-? Arc there allY whll t'all't afford 
il? 

Frankly, ~'r" Macaroni Man. Ihe inllu str.\' is farin/.: a situa

lion Ihal practically compels us III "ADVEICI'! S E or DIE." 

NOllc of us wanls to he furn'll 0111 of husiness, so \\'e shoulll 

he willing- til elo what is fl'asuuahle to pre\'l'llt it. In this 

issue arc several artkles lelli uJ;' ho\\, IJ lllt'rs arl,.' lIuing- it. 
Why nOl follow suit? 

The Cummittce IIf Fillct'u as Ihe (omIJinl'ti cunuuill\'l's un 

~1:1I:aroni i{ecipes. Macaroui and Groce r Tradc Helaliulls ami 

~Ia\'aruni Puhlicity Illay wdl be lermetl, is l'UIII(lUSl'd oi proved 

leallers ;ulIl sucn'ssful manag-l'rs o f prog-fl'ssi\'e linns" Thl')' 

have heen seriuusly stUllyiuJ;' the prnhlem ni enla r,t::i ug- Ihe 

markets fur Ameri\'all macaruni pruducts allli Iltey ha\'c lie

\"clullell a piau iur coopemli,'e alh'erlising or illllusiry in su r

;lIlce Ihal sluJUhl Ilring ;II HIIII the lil'sircil r\'sll ll S, ii Iln'I"")' 
sll lJI HJrled. 

III tlldr proposal 10 he suhmitted al th l' rnitlYl';U' III l,cti ll/-: 

of the ~lal'arulli Illdusiry ;mll Iltt' Natiolla l :\ ssw:iatioll ill 

~e\\' Yurk city 01.: 1. 21, 192i, thei r Jllall ~ will Ill' :--ulullitted 

iur :uluption_ They arc )lui I-:oiug III ask ~"uU iur e\"\" 11 Ihe 

intillill'simal ONE PElt CENT oj YUllr J.:ro~s sal\'~ lout Ih e)' 

will ask you II) suhscribc to a plan that will \'all fur a lm-re 

fractiun of that amuunt. \Vilh lite mUlley sn rai s\·d il, r iu 

Ilu slr), illsllrallce Iht,y Illan 10 JlIII o\'cr it \'ery mude!>1 pul,lidly 

;11111 et lUCal iullal \':IIIII':Ii/.:1I Ih;1( will make ~Ia\"aruni I'wtlucts 

the I;Ilk of Ihe hflus\-\\"i"es fmm un'all III fln'iI lI " 

Ill' re:llly fur Ihe ;UIIIUunn:llIell! :Ind bc prl'part'" II) support 

Ihe mU\'l-melll liberally, We C;lUllol alfurd to sialul slill while 

olher fuods arc pushillg macaruni prlllluct s otT (Jill' hume lal,le_ 

\Ve mu st progress ur f:l11. \Ve mu sl mo\'e in Ul1i suII an d in 

(Uoperaliull with l'JHllpctilllrs and !>Iul' ( IJIIIl'l"lili\'e lighliug_ 

You owe il to tll!J ~\' 1lI;lllUfaClttrt'rS WitH hal'e II l1Sd li ~hly 
,:1\'en oi Iheir time and mUlltT 10 sltuly Ihe I'rulJlcnls cun

frolliing- us, to at Il'asl lisll'n and carefully cunsil ler Iheir 

pruposal. FOI' this reas.;11 it is ur~elll Ihal all 0111\'1111 Ihe ~ew 
York meeting 011 Oct. 21, 1927_ Will yuu he amuIIg- the 
iJotlstl'rs or listed with Ihe lllissilln? 

Arc we to be "Doers" ur " 'tilers"? Will uur husiness Ill'ar 

the Lallner "Failure" or "Success"? Timc will tell, 
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MACARON.I 

Many Nations Lay Claim to Fostering Famous Food 
AItnCLE No. I . 

IRELAND 
By JOSEPH J. CUNEO, Tftas.", C •• " Bros., Co •• tlls.illt, Pa). 

It is tltlccr anfl most interesting to note how history repeal' 
itself, I).uticularly in the making or origin, ;tdv:1nce.ment and 
decline ( if :111)') o f prominent persons, places :md thmgs. 

All ardent student, willm dissecting words, must ultimately 
give the sanscrit root , history and present mC3nin~. with, ex
planations, to be aMI.' to usc those ,~ords cffcCIlVeI>: In a 
sentence. This docs not signify. however, Ih31 a Universal 
meaning prevails with allthes!! words. This is provided hy the 
dh'crsity of ollillion relating to the word-MACARONI-for 
which historical facts arc~, so far, available from Ireland, Ger

many, Austria and Spain. 
Since space does not l>ennit tlte ~ubliC3~ion ?f all these 

cc ulltries' claims in this issue, they Will he gIVcn III the order 
they were receh'cd in each succeeding issue: 

IRELAND: On an)' multicolored map of the worM,. or 
any coiorcil map of Ireland alone, you will notice that a nc~I, 
deep color of pllre green portrays this. is~and in the, Atla~lIc 
oce.:m and the Irish sea. The color sl","'lIfleS the verdure of 
that island. nourished 11)' the bcautifu! hkn of Killarney and 
the famous Shannon river in the south, and lakes Neagh, 
E..'lme, Rea and the UOYlIe river in the north. 

An wheat e\'er raised in I rcland has lIlecn used for local, 

domestic purposes. 
In 1651 when the English Parliamcnt passed the famous 

Na\'ig.!tion Act in order to pennit only En~lish vessels t.o 
bring fUOlI intc '~ncland and lrelaml. which traffic, hefore tillS 

time, only Dutch vessels controlletl-lrc1aml utilized her foods 

which the ground produced in all available manner to prot~o: t 
herself against any possible famine. The large ,wooden billS 
afforded a good storage place for the wheat, wludl also kept 
it se(huated from the "spuds." com, cabbage, etc., whiJI \\we 
stored together. This last mixture was called "MACA· 
RONIC," which means "a confused mixture of things"
(Ref: Prof. C, M.. Stevans, Ph. D., dictionary). . . 

The little hamlet Caroon, near the lakes of Killarney, III 

1651, harbored 3 Irish shipwrecked sailors who tried in ~'ai ll 
to obtain of the priceless Macaronic substances to keep all"e; 
but the only thing that they could obtain in any quantiti.es w~s 
the wheat. Using rocks to smash the wheat they mixed It 
with water, intending to boil it so that they might have wann 
lJroth and food, Finding their mixture too pasty ~hey ,exposed 
it to the air and, cutting it in strips, boiled it agal? With 1II0St 
favorable results. nle sailor who conceind the I~ea of cut· 
ting the l)3stc in strips anti hoiling it again preval~etl all tl~e 
ship's steward, when they had rembarl((~d, to pohsh ull ,~II S 
rccipe. The steward was an Irishman named McA~n, \\ ~th 
his practiced hands he brought forth a dish-spnnkled With 
cheese :md gravy-which was to he tumed down by no .11~;m . 
But herein lies n diversity of olJinion rel,,'arding the ongll.I:l1 
source-although it is proved that the di sh is rurely.of Ins': 
ingcnuity-it is impossible tr, state whether It recelVell tl ~e 
nanu: frum the hamlet Caroon, from thc su-called Mac;~ru lll ~ 
substances (which is douhtful), or from the steward M.II:h,:td 
McAroon who brought furth the fIrst plate of realnoumhmlo: 
fuod, whi'ch is now commonly calh.'tl-MACARONI. 

Before Advertising···Do Something 
look tu your Jlwduct. Find out hll ll' III 

improve it. Hire a research lahnral"ry 
if you have to. If, however, ~'our pro 111-
uct is the best )'Ou call make It, thell \111 
as Fleischmann's Yeast has done-fUl!l J 

new way to use it. Don't pay an c\:er tIL: 
creasing advertising bill as the "nn: ul 
your own inertia. Remember that I Il' U ' 

Ille arc just as imaginativet just as l'11I11' 

tional, as they ever were. The diffen' lI~e 
is that today they want results. Th.· /'0 / 

odvl'ftisillY is to do sOllu,t1lillgl 

11)' lJabson's Statisli(al Orgalli:atiotl, Dabsol! Park, Mass. 

For lUure than 3 weeks the fcat uf 
alarles LimllH:rGh monopolized the front 
pages of the newspapers-it wakellcd 
the imagination o( pcople all over the 
world and in a few days time replaced 
a I-;rowillg hostility between Europe and 
I\merica with a fecline of popular 
fricndship . And still what Lindbergh 
set Ollt to do was to fly from New York 
to Paris, The publicity, the fame and 
the hroat\er intcmational benefits have 
comc naturall) a~ a result. No amount 
of paid allvcnising or other propaganda 
could have accomplished these results. 
He did something worth while and every-

thinr: else was made possi.ble: . 
Adtttrtistrs should riot mus tillS Its

SO". When advertising was new, a mer~ 

statement about your product on the 
printed page. or billooard was enough to 
attract attention. Now that everyone 
is advcrtising people have become har
dened to promises. They want action. 
I f Henry Ford will bring out a car th~t 
will beat anything else for the money It 
will gct more good will and busin~ss than 
millions of dollars in advertising the old 
model. If Gillette will de\'clop a safety 
razor hlade that will give 30 good shaves, 
it will create more interest than millions 
spent in advertising the old blade. 

People have l.H!come hardened to prom
ises. The way to touch their imagina
tion is with results. To advertisers who 
are having to spend larger and larger 
amounts for advcrtisinr our advice is to 

ADVERTISING POINTERS 

GiYe the message time to soak iu . 
The job of advertising is ne\'l'r 

finiahed, 
Results can hardly ilC assured Ihe 

first year, 
Don't advertise unlus you are or

. ganbed to sell. 

How Can We Increase Consumption 
of Macaroni Products 

There is onl)' one way to increase the 
consumption of macaroni products and 
Ihat is by educating the people, teach
ing them the value of macaroni as a food 
through the wide medium of publicity. 
~Iacaroni products are totally unknown: 
their usc and h('neflcial qualities are facts 
fel\" people are familiar with. 11011.1 tlml 
(un Y0l$ rxprrt tile public to lise a food 
' 11<',\' arc " at arqllOinlcd witll! 

The macaroni field is s.1dly in need of 
a stimulant and this tonic is nonc other 
thall advertising, more and wider adver
tismg. The people need to be awakened 
and taught the possibilities of macaroni 
as an every day food. Elaborate adver
tisement is the only remedy to spur de
sire and curiosity. NOlle dares deny the 
potency of the advertising. It is all oc
tOiluS whose' thousand arms seek and 
rtach the Car comers of the earth, plant
ing and stamping its message deeply into 
the minds of Ihe public. Continuous ad
"crtising is a form of iteration which 
never fails to hit the mark. Repeated 
pictures, vivid slogans, verifled facts tend 
to haunt the thoughts of individuals 
IrJ,ving a lasting impression upon their 
minds. 

Though at (Irst the familiarity is 
sli/.:htly a!Jstract, c{Jutilluous hammering 
of the point instills a desire for concrete 
u perience. Consequently, though it IlIay 
f\'l'n he out of mere curiusity, the onli
na ry housewire will he tempted to try 
your recipe. I f the eluality of your prod
ucts cOllies up to expectation the result 
will he a lifelong habit, This is decid· 
CtI lr true of macaroni products as they 
arc without doubt the flllest and most nu· 
tritious food ever put 011 the market. 

Ilowever, the maearoni industry just 
at present is not enjoying due popu
larity. The reasoll is obvious. Manu
facturers of macaroni products have 
neglected the most important fa ,: tor in 
any ami evrry business. They have 
ignllred the power which rules the world 
and which makes business what it is. 
Adt:;:rlising is tilt body olld s01l1 of every 
/ary.' COlletnl . Enterprising manufac
turers aU over the world and more so 
in the Un1ted States have fully learned 
the lesson of extensive advertising. Pub· 
licity has made them what. they arc to
day, prosperous leaders in their respec· 
tive flelds. 

Huge electrical signs situatcd in thc 
congested business districts clare defiant
ly down upon swarms of people who are 
compelled to gaze upward at the iIlumi-

nating Ilisplays. These selfsa me manu
facturers control the most :ulv:1I1tagc:ous 
pages of lealling pe riodicals. No longcr 
arc they satisfied with the hack pages. 
They have usurpcd the editorial page in 
prominence and ha\'c e\'en dared to prillt 
their boilimessa~e :md colorful picturcs 
upon the covers of thc most sedate and 
nntionally known magazines. Tfleir aim 
is 10 readl Iflr public, lIud sdl Ihrir 
u'oru. Nor arc the magazines the only 
publications IIsed. MetrollOlitan dailies 
and adventurous w/!eklies carry whole 
pages of COP)'. 

The larger concerns cover the whole of 
the United States daily by stacing ex
tcnsive campaigns, therchy reaching in
numerable people at the sa me time. In
terest is evcr sustained. Unique allli 
various methuds are resurted to. They 
keep hammering their products, never 
letting up for a minute. The climax, uf 
course, to all this expensive and expan
sivc alivcrtisinJ.!' is sales ami llIore sales, 
popularity and prosperity. 

The housewife is interestcd only in 
the food a11(1 monc), val 'Jc, the different 
ways IIf preparing your product in the 
quickest allli simplest methods. Wise 
concerns stress this 110inl in their "th'er
ti sing. They offer tcst ~1 1 recipes, de
lineate the fnnd valu e, the nouri shing 
clements, the cUlIlp,lTati\'e (ost, ami ou t
line iUJ.!'eniuu s l1Ietllluls which the house
wife Call atiullt when she is hurriell or 

harassed. They never fail to remember 
the housewi fe , fur as a food yuur 
product ha s its pril1le\'al :Ippeal to Ihe 
woman uf thc hOlllc. Firms of any 
stallllin),( ha\'e Iheir own puhlidty tie 
I'anments with staffs uf experts who 
l;now how and why to place copy in Iht' 
must lucrati\'c flelds. 

Now the Iluestion ariscs- IV/lllt how 
thl! maull/ucturas 0/ mOCllrolli products 
flollC ill tlu' wU)' of /,/udllY tli,'ir llighf,\' 

d,·s.·rviIlY fvoil ""forc llie .')'L'S of tIll' 
tllorldr Hardlr anything. We have 
ne\'er pcrceived thc namc of a wcll 
known brant! up ill electric lights. 

Our leading newspapers uo lIut carry 
full pages of advertisements estolling 
the qunlities ami Lendits of macaroni as 
a food, as the most nutritious, safest, amI 
sanest food o ffercd to disctiminatinJ; 
people. Nor do their bold though truth· 
ful proclamations nash frolU the pages of 
leadin!:: magazines. The manufacturers 
and the few pcop!e who have ~roWIl a~
customed to the usc of macaroni protl
ucts wcll kllow Ihey can cOll1pete with 

By J. W. Gugl;"cc;. 
Editor SpaglJttti NtwJ. 

any other (IIn,1 lilt Ihe markl'l an,1 \\ in , 
simply by stating trulhful facts . 

Therc is IlU artifu:ialul' l, resl'1'\'cd la :-. Ii' 

in macaroni . It is a uatural. dean i' ~ u l 
with the highest fWIt! ":I lues ulitainal,h· 
Ther, the 1II.U\ufacturcrs, hal'e a li,·! .1 
which coult! easily he llI;lIle til r:lllk a:-. 

thc leading industry of the cul1utr.\· lIr 
carcful and cxtl'nsivc publicity. S o 
otlil'r food producl /lOW 011 Ihl' wl/r!,,·t 
(auld "ope 10 olltbid ma(arolli ill p/llllic 
favor if Iii.' IIWIIII/flclurrrs would s,'/lsi
bl)' gt'l dOWII to brass ta(k s 0/1,1 yo (Jill 

find YI" th"ir jllst duats. 
The people need tu he cducated. Mac

aroni is the onl)' real food, and h)' 1'(':11 

we mean wholesome, natural food, autl 
not past)' concoctions, offercd them. 
Macawni is substantial, solid, anti cost!. 
ver)' little. But the masses 110 not know 
t!lis. It is lip to tilt' lIwlIl/fUrfur.-rs to 
acql/uillt 111.' 111 will. ,liue 'I:irtll<'s. Tcll 
thcm that your product ratl'S as Ihe high
cst in caluries, that it is the must delicious 
and palalable food on th e market. show 
thcm how to cat macaruni , teach thelll 
how to properly cook it. 

Reach them all through the fertile ficld 
of ati\'crtisinlj. Ill still curiosit}' flrst, amI 
flnally make your product s the family 
brworu. Tilt! Ii!.· Stlv t"r, 011.' H'hi," 
sIIO Ufrll"u ',' b,'t'!1 yrtu/"'II ul lOllY (/!l0, i.t 
"aIit' "tllt'r tllflll /,uMicil),. I'lan your 
your eupy, say thc truth about yul1\' 

product. pltH:e it where it call bc Sl'en hy 
the la rgest number lIi (Ieo!,le. :\Iakc it 
interesting enllugh tu o:olll(lcl attentilln. 
Tdl the world :thuul macaTOlli . 

I{each the multitude hy the Iinly su re 
lire lnethod knuwn, ;uh'ertisillg, allli the 
prohlem of increasing ~t)l1sumJ1tiun will 
he sol\'ed . 

Heavy Claims Paid 
on Food Shipmt. •• ts 

In tf):!6 the railroad s of the Ct)Ulltn· 
paiJ mure titan $8,000,000 in se ttlelll~ll t 

IIi claims fllr damage to fre:,h fruit and 
H),(etablcs in tran sit . Thi :-; a1llu11Ilte.1 
10 all average o f nearlr $..1.\ a ca r, while 
damage claims UI1 all other cnmll1Ofli 
tics avcraged (111 )' abl1ut 50( a ca r. 
Some of this waste is due III plant di s· 
l'ases anel fUIIJ;lIS growths that lle\'C11I1' 
in transit. Se ienti sts oi th e Unite,) 
S tates Dcpartmcnt nf Ag: rio:uhure ;\/'t. 

working with tltc railruacls to I'rmnott· 
bellcr spr:1yitlg: anll packing. ,ulIl !Oil rc · 
duce wastes which arc rcile( ted in 
highcr (reight charges. 
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The Right Way to Mak'e an Advertising 

Appropriation 
The intcrcommotlity competition 

that ha s hcell rcccidng the at :cntion of 
Icaders in business create.: a problem 
beyoml the solution of iudh·iduals. 
The greatest cOlllpetitor of the maca
TOni manufacturer is not any indi\'idual 
or grail I' of manufacturers of mac;troni 
products, hut rather the producers and 
distrilmtcrs of competing foods like 
meat, cereals, potatoes, ricc and other 
\'egetables. 

Man's eating capacity is limited. His 
tastes vary. He cra\'cs a variety. 
What is the macaroni manufacturing 
ilHJuslry doing toward creating a crav
ing for its products among the I~,· 
000,000 people in this country? What 
should best be done to counteract the 
intcrcommodity competition .. defred 
to ? 

Generally speaking, cooperative :ul
\'crtising is the most Jlotent weapo n 
with which to meet the new competi
tion. In some instances the end may 
be accomplished by consolidations o r 
mcrgers, hut f1llally the industry must 
resort to publi city which will fa\"orably 
influence com:: umers. 

Assuming that the macaroni manu
facturing industry through proper co
urdination on the part o f the progres
sh'e firms in and out of the Nation:ll 
Macaroni Manuracturers association 
should reach the happy state of agree
mcnt to Jlut O\'\'r !'iome badly needed 
Trade Associatil" ad\'ertisillg, how 
would appropriations be made for this 
purpose? 

Perhaps \' ~ may be accuscd of put
ting the car , Iid ore the horse, hut no 
great stretch o r imagination is neces
sary to \" isioll the day when coope ra
tive ;ul\'crti siIlC will be one o f this in
du stry's chid acti vitics, It llIay not be 
tomorrow or next week but the time 
is nearer than llIost o f the skepti cal 
will admit , It just has to come if we 
arc to progress, 

The subject o f lI1akil1 , ~ appro pria
tions for adverti sing purpo;es has been 
di scussed by a great many \'Jriters on 
ach'ertising and selling. It would seem 
that a scheme of rules or formulas 
should exist to determine the appro
priation, but surveys showing the 
amount to he appropriated and how it 
is to be spent is more a matter of 
principles than of formulas. 

Delow nrc given some of the con
clusions of experts who have made a 

close study o r this feature of Associa
tion alh'er'ising: 

What Should 'the Appropriation 
Cover? 

The :Ippropriation sorely needs defi
nition. In many companies, the adver
tising account is a catch·all ror numer· 
ous mi scellaneous expenses that in any 
broad way can be in terpreted a s "ad
vcrtising," Obv;ously appropriations 
should be budgeted, and they should 
be finally approved with a clear pic
ture of just what the appropriation 
budget covers, The advertiser whn 
sets aside 4% of sales for advertising, 
ami Inter chaq;es against it numerous 
miscellaneous items ranging all the 
way from cha rity to salesmcn's prizes, 
simply kids himself about his ad\'ertis· 
ing effo rt. 

Legitimate Chargel AgaiRllt the 
Advertiling Account 

A. Publication Advertising-paill ad
vertising in all recognized mcdiums, 
such a s 

Uusinen Pallen 
Ma.::uinCl 
N~wl llapen 
And other r~lular mediums 

D, Manufacturers' Literature 
J. Direct Mail, such as 

Prep3red nle l leu eu 
Ilrochuru 
Hooklets 
En\'elopc 5 tlllT~r5 
n~printed adnrtisc lll ents 
HOU5e or':3ns for advertuing pur

pOSts 
2. Reference Advertising, such as 

Manufacturcn' utalogs 
Condensed catalogs 
lb.ndbooks 
Itcprinted artidu 

C. Special Promotion 
1. Legitimate Advertising Assist

ance to Distrihuters, !'uch a:; 
Cooperath'e publication advertis-

ing 
PrcparcJ wailing. lor distributer! 
Counter and willllow displa)'1 
Store signs 
Cartonl and labell, solei)' for 

,, '.)untu or window display 
2. Special Budgeted Promotion or 

Advertising, such as 
Car card advertl!!n!: 
Outdoor l iRns and displays 
No\' elti~ 5 , ulendars, etc, 
Displa)' llI11dds 
Preparcd samplCl 
1Iotioll pictures and slides ror ad· 

vertislng [lUrpOICI 
Exhibitl at convcntlons or expo· 

Iltlons 
Planncd promotional activitics 

wilh ~ngi nccrinG or trade :, .. 
l ociations 

D. Preparation and Centrol 
Salaries :lnd ICRitiTnale Ullen sCl of ;,,1, 

,'ertlsing dellarllllent cltecuti \'CI :IIII! 
employes 

AdvertisinG' agenc)' feCI 
Art ..... ork, drawing s, photol; raphs 
EII(;ra"in,,' and d ectrot)'pcs 
Transportation of ath' erli ~ illloi r ll ~ · 

teri:al-post:a g(', eltllfeu , ctc. 
Stationer)' ;lIltl forms usctl solei )' II )' 

the advertising dep:arllncnt 
LC' Ritimate o\'Crhc:ad charl;CI againil 

the IId\'crtising dell;!,rtlllent - ,,·trl, 
light, h~at, tciephonc,t eltRr:lllll , e i C. 

Frequent Illegitimate Charges 

This list inclUtlcs some of the m all)' 

items frcqucntly interpreted as "ad\"Cr· 
tising," and charged into .the ad\'erti s· 
ing account (o r expelliency, BurdclI' 
ing the adverti sing apprOIJriati on with 
these items (many of them direct sa les 
expenses) simply cuts down hllltis 
availahle for planned ad\'ertisinl!" liT 

else gh-es an entirely false pictlll ': of 
legitimate advertising expenditure, 
These expenses should either be prop· 
erly set tip in their own account s or 

carefully budgeted in the adverti!'i'l !:, 
appropriation and fully considcf{',1 
when the appropriation is tledtled : 

l~ree goods 
I'rel11iUIIIS 
Occasion;!,\ sallllllcs 
Special rebat es 
Uonu5cs and pritcs to sal c51111'n JILt! 

distributen 
Cam'aning 
Donatioll s, charitabl e, fr:llcrn:II, 'f ' 

ligious 
I'icnic and ban ar IJrogr:lIl1s 
Fain 
Callin!; cards and ath'anee u , .I · I", 

5alu n1CIl . 
Instruclion hooks 
House o rgans lor intern al di. lI rhu· 

lion to o ffi ce, fa ctory, alltl ~ah'· . Ill ' 

ployes 
Cart onl, labels, I'acka.:es, (LI lli · I ~· 

lioner), not used by the adn l,,·UII: 
department 

Demonstrations 
Demollstration 510rt S and show n 'uUU 

Price lists 
Entertainment (I f customers at ll! 1" 1.1) . 

pects 
Dootleg entertainment 
And many other items 

6 Principles for Appropriating 
Advertilin; rundl 

The appropriation should be IJUilt 
around the following 6 principles: 

J. Advertising expenditure shoulrl 
always be appropriated either as 
legitima:e current sales expense, 
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OUr testln, unit IncludCtl a 
miniature mlll;a macaronI minr, 
kneader and pre .. ; drylD., 
chambers (Ihown lD IUustr.tlon) 
lnd toOkinl equipment. Throu,h 
this mIniature, but compiete, test. 
Inl plaat, we are cODitaall, 
8ndlq w.J' and meana of 1m
prO"fin&: the quamJ and mllntala
ill, the unUormltJ of Gold Medal ' 
Semolina •. 

Here are Just a few of 
the reasons why we believe 

You'll find complete satisfaction 
when you use Gold Medal Semolinas 

Wc hn\'c never s toPPl..'tllrying to 
improve the quality nlltimaillla;n 
the uniformity o f Gold ~Il'dal 
" Tested" S emolinn S- ;11II1 we 
ne\'er will , 

Cnreful ("hemic.'ll nn.llysl.."S of the 
dttrum wheat come fi rst. T1wsc 
IInnlyscs tcllus n ~rcat deal nhuut 
tho quality of wheaL we .1re lIsinJ.:, 
bUL these fads are I\ot cnough, 

Four years ago we t1esigned !llltl 
installed n miniature S4.' lIIolinn 
mill, nnd (; ,.ll .. 1 tesling cquip
ment, which hns CliO bled us not 

oul y to llIake small 1Iatl'ill's uf 
se lll u lina , bUl to put thl'sc 
s,1mplt,s th rouJ.:h the procl..'Ss that 
('olllI Ul'rcial semulina umlergul's 
in a IIl:Learun i pla nt, 

D :I i I )' UIK:r:ltion uf 
thi s t e s tin g unit 
gin'S us nil the facts 
w e II': ed to kn ow 
ill order to ILC('t'pt 
or r(' j eet \'ariuu s 
shipllwnts of t1t1nllu 
wlll':I t. Il has also 
develop e d llIall Y 
thing s whit'h have 

cnahlcd us to impro\'e uur pru
Cl's:'l's tlf lllilling r;0 141 ~I 1..' 41111 
"'I\·sll·d" Semoliu;as, 

)' Iallufactllrl'r:, of nl:lcaflll l; Iell 
us that our pains t akin~ dTor l.~ 

tn ~ i\'e tlWl1I h t~ tt l ' r 
s Clll u l i ll:L h01\'I' \)I,'l'n 
\'ery hel pful, 

( ; 0 1,1 ~ lt'd lt l Semu· 
linas a fl, gllarant l'l'41. 
J( allY sack dues not 
pro\'l' ~at i s f: tc tury in 
l'\'cry way. your rull 
purchase price w;l1 Le 
rl"fumlell , 

GDLD MEDAL SEMDLINAS 

General Ometll 

"'T! d I.este " 
WASHBURN CROSBY COMPANY 

MlnneapoU., Mlnn, Arlller. III Gllid Ar~dol "Kileh~n·'uluJ" Flou, 

, 

b 



\ 

• 
10 THE MACARONI JOURNAL October IS. 1917 

husiness-or as i\ combination of 
bolh. 

2. The appropriation should always 
he founded all the kind allli 
amount uf nth'crtisi"/{ necessary 
to nccomplish certain ohjectives. 
rast figures and experience can 
well be used as guides or checks. 
hut should I\ot be the untJcrlyill~ 
control of th e appropriation. 

3. 1 f the minimum expenditure re
quired to ;'lccomplish the set oh
jecti\'c is too large a sum, trim 
the appropriation by trimimnc the 
objective, rather than by aiming 
at the original objective with in
adequate effort. 

4. Bu~G'C( the appropriation carcCul· 
Iy for all legitimate advertising 
expenditure. Hold the advertis
ing account- as sacred as any alher 
account. The budget may include 
suhal'propriations fo r separate de
partments. 

5. Plan the appropri,ltion as (ar as 
possible on long term objective!J, 
with intelligent provision (or 
flexibility to meet changing con
ditions. 

6. Where possible, and where cir
cumst:lIlces demand, budget n re
sef\'t (or contingencies or unfon:
seen special effort, the needs for 
which arise between fiscal dates. 

SCHOOL DAY LUNCHEONS 
One of the talks of great interest to 

the macaroni manufacturers that the able 
netty Crocker is to broadcast over the 
radio in the ncar future emphasizes the 
value o( mllcaroni products as a food 
for children. 

For the past 2 years Betty Crocker 
has been broadcasting macaroni recipes 
through a chain of radio stations that 
boast o( millions of listeners-in. Start
ing October 5, Detty Crocker went on the 
air again through 18 slalions and every 
Wedncsday and Friday morning (or 26 
weeks will deliver interesting for.d talks. 
She is the head of the Gold MCGll Home 
Service Dejl3rtment of the Washburn 
Crosby comp • .'lIIY, Minneapolis. Her 
"School Day Lunches" talk to I.>e given 
Nov. 12, 1927, is submitted as a specimen 
of the I'ropagandll which is being broad
citsl in hehalf o£ our products : 

"Children need plenty of food which 
furnishes heat and energy, because they 
arc so active. Their growing bodies 
need food to build bones and musr.1es 
and all the tissues, and to keep them 
well they must have the foods which 
rrgulate body procrsses-<iicestion and 
elimination. One of the best foods to 
meet these needs is macaroni. Although 
in the past it has been slighted by Amer
ican cooks. we now know that the (ood 
which give!) us greater food value for 
its cost than any other is macaroni. It 
has a high percentage of starch for Iirat 
nud energy, but also a remarkable po: 
tion of protein to build tissues and is a 
concentrated food without any waste or 
water content. If mothers want to be 
cconomical they should serve it to their 
growing childrcn often. This is easy to 
do and yet keep to our rule of variety, 
because there are liternlly hundreds of 
cood macaroni dishes, and it can be com-

bined with so many other foods to ad
vantage. Also it comes to us from the 
macaroni manufacturer in so many dif
ferent shapes and forms-macaroni. in 
the long tubes or cut short (callrd elboW 
cut), in the smaller tubes of spaghetti, 
or vrnnicelli , stilt finer, noodlC'S and 
many others. Shells and alphabet letters 
made out of macaroni arc nly.·ays pleas
ing to children . I know one mother who 
said her 4 ycar old learned the alphabet 
by finding the letters in his soup, and 
tiny tots ha\'e lt~amed to use a {ur!; by 
spearing the short piccrs of macaroni 
with it. nle game makes it worth while 
for chubby fingers to make the necesS!'~',,", 
effort to hold an unwieldy fork. ne
cause of its food value, and that it is so 
easy to digest. baby specialists recom
mend it as an excellent food for chilllren, 

r rant oue year on. 
"If you go into anyone of the big 

school lunch room! whrre they serve 
thousands of chiidren from the ages of 
to yrars on up through hiCh school age, 
you will see the foods which the man
agers have learned are well patronited
and macaroni oishes head the list. They 
arc served ever), noon in some places and 
at least twice I , week in others, for they 
ar~ unsurpas',ed in food value, in reon· 
omy, and in their appeal to children. 

"I have fic:ured out some school day 
lunch menus using this marvelous food. 
I hope you have your notebooks and pen
cils all ready now to take them down. 
On Tuesday. when there is only a tiny 
tit of ham left and a cup or two of 
spinach carefully planned for when it 
w;t.s cookrd for Sunday dinner, 1 would 
make Creamed Ham in Spinach Ring 
with )bcaroni. 

"Serve with it whole wheat bre;t.d and 
a glass of milk, and (or dessert a com· 

bination of fruits or fruit sauce and plain 
cooki!!s :lOd you will be giving your chil
dren the advantagrs of a well balanced 
meal. The starch and protein of the 
macaroni is supplrmcnted by the hulk 
and minerals in the spinach and fruit. 
the piquant flavor of the ham contrast s 
with the blandness of the macaroni, alltl 
the fruit acids help in the digestive 
process. 

"\Vhen we trid CuI .nany new maca
roni l1ishrs in C',r ($;IIJ Mcdal Model 
Kitchen we heard 010\ ~'\!anut butter wa ~ 
good with macaroni or spaghetti, so we 
experimented until we developed a dish 
that I think will be especially popular 
with the young people in your family. It 
is called Gold Topped Macaroni. In 
this macaroni dish the bulk, vitamins and 
minerals of raw carrots and celery with 
the protein and rat of the peanut butter 
make it a complete and well balanced 
food combinatic~, Don't forget the 
noonday glass of milk, as these young 
people nerd their quart of milk a day. 
A prune whip or (ruit custard for 
dessert 'vilh some of those good fruit 
cookies which I brave you last yellr, will 
please the fussiest youngster. 

"Decause of its high food v,,:lue it is 
better not to serve macaroni and spa
ghetti with meat and potators except of 
course where a small amount of meat is 
used to !!avOl the macaronI. I haVe' 
eatrn mrals where macaroni and chrrse 
was servrd as a vegetable with potatoes 
.\l1d mrat, and sometimes even a dessert 
sucil as rice pudding appeared in the 
same meal. Any woman who serves 
such a combination doesn't realize that 
Ihe macaroni and theese givrs us the 
same food value as potatoes and meat. 
nor that adding the rice gives us starch 
in 3 fonns in the s.1me meat, mllcaron; . 
potatoes and rice. 

"I have said so much in the past 2 
years about the prope r cooking of maca
roni il hardly seems necessary to speak 
of it now, but some of you are new 
listeners this yrar so I want to caution 
you-be sure to place macaroni in waltr 
which is boiling rapidly, and kerp it al 

a rapid boil until the macaroni is tender. 
The time will depend on the kind of 
macaroni used. Some of the little tubes 
are made with thick walls, white others 
nre much thinner." 

ADVERTISING TIPS 
Tne advertising manager ought to 

think of himself as a. sales promotion 
manager. 

1 f advertising were an economic 
waste, the biggest advertisers would 
have failed long ago, 

- , - '-
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THIS IS 
The "Clermont" Noodle Cutting 
Machine NA-2, with Flat Noodle 
Folding Attachment. 

Type NC-FNF 

Which is at last clear of all encumbrances from 
the law suit of C. F. Mueller Co. vs. Clermont 
Machine Co., Inc., as per opinion from Court of 
Appeals which was short and sweet, "Decree 
affirmed with costo." 

We feel recompensed ior the money spent to 
fight the suit, as we know this machine will 
prove it's value to the trade. 

We are indeed pleased to put this mechine on 
the market "For the Bell.,ment of the Indu.t,y." 

tYrite u, (or catalogue and detailed .'n(ormation. 

CLEFtMONT MACHINE CO., Inc. 
268-270 WaUabout St Brooklyn, N. Y. 

II 
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Verbal and Pictorial Story Concerning 

Stokes & Smith Co~pa~y Plant 
\\'lwII on e lT,we15 10 I'hihultll,hia-"l'he 

("it)' of limlher!)' T.fJ\'c"- ur roC thal" helter 

kntJwn :" lhe workdlOll of 1111: ..... mld. he is 

Ilnl 'rc'urd wilh :I .errat ,'ariel)' u f m:murac· 

luring going o n in thai cit),- n1:u:llinr rr, lu

till's, fOOtI sluffs, d c., t'te . In Ihe machinery 

lilil' , OIlC of the Il'a. lrn is Siokel I'.; Smilh 

COIII('I,111)'. whose "lanl is situated on Ih(' 

Roou:\'clt 1,00I1cl':ud Icn' ral milc. from t hl: 

emter o f Ihc til)" I,ul in tllIC o f thc fut gm,,'

ing ~ull1lrh5-Fr;l"kfonl. Thc )11:1111 cm'cn 

aboul 13 acr"- and Ihe're' a rc 8 main buildings 

g roll!,<,d a rOI 1 ,I :UI O)ICII iquarc 01 sraum). 

11lil ol'e ll ' )';ICC is 1,lanle'd with beautiful 

. hruils and Ircl:l and thuc is aha a 'I13CI: 
,Iil·hled into 101 ...... here' Ihe crnplo),u can ha\'c 

their OWII Iruck t~ tchu . There i. a lso an 

athletic fidd connl:cte'tI ... ·ill1 the rlalll . The 

Pllnt al Summenl.le, Philidelphb. 

COIl1I ~I1I )' (ondUcts n II t alt h ;11111 " 'dfare Dc
t1artmtl1l with il s Ilh),sici:m :\1111 l!cntist in ai

Icnd:r.ncc, nil a pl,rrfl ticrl hil ' coune far 110),. 
wllu ""' ish 10 learn :1 trade (concluctrd in co

o p[:r:lliull with l 'rnnS)'h-ania S tale CoUrte) 
allil man)' othcr like jlto\'isioll i . 

The m:ulUlaclu ril1K !Jnil,lings art C(luiPIII'II 

wi lh the mllst mOllcrn allil up-to"lale lallor 

n\'ing machines an.1 in Roing Ihflluah the 

shop., ont i. im ton'urli wilh the de'alllincn 
:Uld K{)(\(I order throullhn .. \. 

The S . & S. Cllml>:ln), wa. nlat.li,hrcl in 

1901 in a .mall . hu!' lining onc nuor. Within 
2 )'ean f mm that tinle it t'X)>:l IUlrll a_d mDn~d 

to larger (IU:l fl tri ill a lUSH IJllildini_ In 

1910 the hig mD\'!' WaJ nlade whrll the com

)1:1.11)' IlUrchased the Ilrest'lIl 1.)a.1I1 ami rC'lmilt 

it for it. own Ule. 

Allembly shop 

Durin, Ihe loaf! Z5 yean the StukCl & Smith 

J,,~>dIlCI ' h;\\'e lK'(ome known in all lIarll IIf 

the 1worM. Thr S. & S. )';IIIM'r ilu)!; Madlineo 
are con.h)trrtllhc .Iandar,) machillt'l for )1:I.1,,·r 

1.0.'(, wurlc ami il i. ufe to 5:1)' Ihat 90% "f 

Ihe Il.:IIl lC r '"'''' manllfaclUrefi in this COlllllf)' 
arc C1luil'llCd with S . &: S. machiur.. . 

Frum Ihe I'all('r Jlux ~fachiutl Un: Sto\.;,·, 

&: Smith Tight Wral'I,in, Machine lor 11a(\'; ' 

:lltr. " 'al tl,·\·dlll lCll. The' nme printil,ln 

which It:ul I"'rn IIIC,I fur Ihc IIluillK of Il.:IIl' • .' r 
mechanically :lnd Ihe wral1l,ing IIIICraliOlIl III 

IQllCr IN •. u. were uicil fur the wrappiug "j 

l':lckaK('5, resul ting in a Jocrft'cl light wral 'I ~ , . 1 

Il.:IIckage. 
Tllc fiJlI Tight \\'rawing ~ I achillr wa • . , 
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A Pure Durum Wheat Product Backed by 
the Guarantee of the "KING MIDAS" Name 

Q 
u 
A 
L 
I 
T 
Y 

OUN0BESTSALESMEN 
~RE 

OUN0 SATISFIED 
CUSTOMERS 

The reports we have 
;nost particular customers, 

received from 
of the 

our 
results 
brand, they have obtained in using our new 

DANDELION Semolina, have exceeded 
our expectations. The bright golden color, 
even granulation and strong elastic gluten 
of DANDELION has attracted favorable 
comment from our trade in all markets. 
Ask your friends in the macaroni business 
about DANDELION. A trial car in your 
shop will be good insurance for you on this 
crop. We shall be glad to send you samples 
and quote you prices. 

There 1& No Subllitute For Durum Semolina 

S 
E 
R 
V 
I 
C 
E 

KING l\IIiDAS MILL COMPANY 
MINNEAPOUS, MINN. 

Write or Wire for Samples and Priccll 

No. 2 SEMOUNA STANDARD No.3 SEMOUNA 
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T ill> 111 •• r111 11 . \\ :,_ 1. ,. , 11 1. ,1 .1 , • .ott,,' ub, . ", 

1',"-1. "p· , .. t., II r. II 'I" 01 _.11. 1 h ., .j .• 1.( . .. lu rl l .. " 

"f I~ I ")0:1 11 11 1,' 1'\ " ,I 1'," -1." .;.: •• I" ' "'"UII, '1'1 11 ' 

\I ". " ..: r, .,\ _11,, 1, U1 ,I,.. I'," I. .I)'!' ri,·I. 1. :,. Ih. 

,,"11 .. II" 1'1 ·.,, 1.. " 10:' \\' ,' 11 " ' ~ 1II ... ·hm . . .. 11 I I " 

11\;,, 1;"1 l\t' f!' 3U I " 'T lII i lllll~ lIIachl11, ·'. ' " I " I 

II ;" a m;,chin~ will, duul 'k II ,, · cal '~" i l y, 

n lll' 1II;,(h;n.· Ih;ll wnuld <I" Ih l" \l'orl; uf h i 

'I'll ;. l1I:lchim' met with ;mllll'tlia l" M,ecl"", ;<1 , 

~i ll f'· lIi al l imc 111 :111 )' ,,( th.·,c machiul'S h., 

' ''''11 im l:lllc<l with the b'l'l" r I ' :l c l;n~ . .: 
m;'l l l1 r ; l f II1T"r ~ <"d, ; I ~. Q,, ;,k"r (la' < , ' , ., 

I ':I"~· . . \11111 .]'·lI1ill1:1 ~Iitl ~ . IIt · .. kl'T,II ·" , ', . 

I';"')'. :\;,1;0 11 :11 lIi 'c" it ' ·''' ''I ';W),. A . ('. 1', "" 
,m,1 :-;" "' . 1'" .llIm , ' .-rl·a! , '"ml,.I1I.' . . ,' 

"IIII·r • . 

T Ilt' ~ I "k , . I\: !-'mith CHlIII,an)" i . IIwl. , • 

lo ·;"t.-r, hi, . , ,f J ~I" t-: , I"'I S I .. k,· ~ . pr"",1 
;' 1111 , 'I1 ;, r l.-. 1·,I:.r". , . n,>' ;U.I ami 1" "'11 , 

1,,,111 "f 'h.· •• • 111"11 1;1 1.. ;11/0: ;1\'11\ 0' I,;arl III 

l.u .Ulc<. "" ' I ~' .1 ;,-, '1'111' ~ ~I ... ,It-Ia il. 

h:lIllIl ,·.1 10.' I ;""T";" Z S uit " ". I ' . E, :';ch;" ' 
.111.111 E .\I .lx lid.1, ;111,1 110., Ir:,.diu!: " I 

' ,·lIla.".·' a r. \\ \ ' 'I'r.,ft" u. ~L \ ' . J ' ll ll ll .· 

Pac her wrappini machinr inl(all:J(lon 

_ _ _ Z _ _ _ _ ., 

Galll.,n 

:ou,1 1.1'11" Ii Sltulli In ;1I1,\ili,," , tlw, · 

I"tlTI 'S .. f s"l l iel: m.'11 ;m,1 tI~nH lmtr al.'" 

art' lTaI"'iuJ.: e"nlitl\l" ll~lr frutu onl: 1'1. , 

:tllnl lll·r . a ll fir 1"1"5e /111'11 hdl ,i ll~ I " CIll I'I. 

Ihe fa cl Ih~t '"5. 0\: S." in a,I<Iil;oll 10 51;" 

("T SI"kr. .~ S midt r"m l~H1r ~ lal1ll , 

'" :-O" T\';ec ;11JI I S ;,ti ~ (;t" li"n" 

In :ult\ il i"l1 hI I':leka l-( I" ;u u\ \ ';'I >t' r II" , 

~h i ", " , SI ok n So: Smil h ('''I11I ';UI)' 1,,, il ,1 

' .. n Fillilll: ;111(\ S,';,' ;n.: ~1 ~ch i ll\' 5 fur ' 

~e:'li".: , fill ill"; and tOI ' s,·;,lin.: GIT' ., ll ' 

IhC5~ machill\·5. d, lIer 'he u'1:111:1r "till" 

' 11 11 ran 1,,' lI ~c ,llI"i'h a 1,;1': lineT. if ,k·i" 

Il le \,blll 1I1l1.rinl ... t (:tTl" " I\hich is In I .. 

II' r ; I\ ' I ~ ' , 1 ;tih·nl·Md_. 

TI,ey ~h" 1I1;lIIufacluH ;1 ll iM h S"r, .1 I, 

,ary I' rilllin!!, l 'U' ~5 II" lli r l1 ha~ a c;l l ~l ro ' 

,,' 

THE I\lA CARON I J OU R NAL 

We can safely sa)' that the lctrge.ft percmta(~(' 
of packaged macaroni prodttctJ' are aztto17zaticc/ t( l' 
pa&aged bJ! 

Peters Package Machinery 

THE least expensi \'e Clrtons () f rh" .. PeterJ S~rle 
are used with our packagC' machinery - the 

least number of hand o perators arc necessary
hence the most economical package. Its protec
tive features arc recognized everywhere. 

Our engineering stalf are at your disposal. Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 

I· 

) 

-- I 
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7500 imprcnionl per hour :r.ncl is used 10)' mllst 
of lin: ('m-dol l( m:mu{;lciurul throughout the 

counlo' for Jirinlillil ('n\'(~lol lCl. Thi. Ilr" ~, 11 

aho well ntla\llrtl fo t 111I~ Ilf ilili l'; ui ('lImmn

cial work such at forms, Icll er hcach, {oMnl, 

dc. 

The Sioku &. Smith (um I1311)' has agcnciu 

in South .\mnica, Ccnltal :'meJia, Australia 

and New Zealand, :Uld mnst of the EUrol',un 

husinus is hall\l lcti Ihwugh the Londun 

Branch, at IJ Goswdl HO:III, lundon. It also 

has a m:mufacillring Ilbnl in Lomillll wliefe 

cerlain machines awl Il;Irll out' made and as' 

umMell . 

Careteria 

Carden driveway 

The 1927 Durum Wheats 
B)' Charln II. llriggs 

Of Th"/Iuuwd WIH'CJI alii! FIOllr 
TOli"!J /.anoralory. Mil/Iii'· 

IIpolis, Mill", 

DurUI11 wheats like other Sprill~ 
wheats ur this croJ! have been much 
later ill coming to market. This late
ncss in the wheat is to some extent 
compensated for hy the fact that the 
whea t is morc mature and docs not 
seem to rcquire a period for aging or, 
as it would I'ro1';11I1y he hetter to flut 
il . the wheat appears to havc gone 
through thc swea ling proccs~, a proccss 
which there is good rcaSon to belie\'e 
all wheats must suhmit 10 before they 
become really sat isfactory for manu
facturc into bread, biscuits, ' cakes. 
macaroni or other products, 

The percclltage of protein in t1urulII 
wheats of the 19z7 crop is a\'c ragi nf{ a 

little lower and will result in a slightly 
lower percentage of protein and gluten 
in all the products, but the character 
and quality of the gluten is excellent 
and it docs not appear that there is 
any noticeable decrease in the elastic 
character of Ihe gluten or of products 
made from the grain . 

.The color of the semolht3s is excel· 
lent , due apparently to a little more 
free milting character \V 'tidl allows 
the separation of tllc br.lo, slh.rts, etc., 
with less speckiness in II Ie semolina 
than with last year's when(, 

A little more moisture than ..... as pres
ent last year introduces somewhat 
grcater po<;c;ibilities (or unsoundness, 
but it will nut be diflicult to control 
moisture and soundness in the SClllO' 

limas by a\'oiding too wet, grown, or 
musty wheat and by gi\, jng a little 

extra attcntion to tempcring and mill 
ing. 

h is doubtful whether macarfl1li 
manufacturers will experience any lIim
culty when the change is made from 
old cr.1p semolinas to new, 

I -~====. 
A d vert isers II 

===1. 
Membcrs of Ihe Association of %'\;a

tional :\d\'crtise rs, who held their lith 
annual comention in Detroit last 
month, must decide each year wlwl! 
they make UI) their 'lll\lerti sing 3pprll
priations, what magalines nnd new:,
papers they will use. The number ;11141 

type of reade rs' arc impurtant fac t llr.~. 

Bothcrcd yearly Ly such problems. 
the National Ad\'C:rti sers asked O. r. 
Harn to Ch'e them his ideil s. H.; i~ 

managing director uf the Audit UUtt',m 

of Circulation (A. H. C. ), the organil,t· 
lion that \'erities a Jluhlisher's Sl a le ' 

ment of his net pai d circulation. ~ : L i t l 
Mr. Harn: "Don't be afraid tn lollY 
smaller circulation if the illllicati.>lLs 
arc it has the right kind of patr"n-. 
To drh'e for larger a lltl la rger cirl' l1l:t· 
lations is only loading you uJI wil l' ;L 

. burden of j'our own creation, 1\ 110· 
li shers do not want to perpetll:ltc I h i~ 
uneconomic thing of inflated cirn da
tions, but you (orce them to do it WILCIl 
they find you select your li st of news' 

papers solely on the factor of ha \ ing 
the largest circulation in town." 

-I..asl (192(1) I lalnnrnlt o ( Ihe a\'er~ b" "r· 
eulalion. of eerlain U. S. weeklies were : 
S~'urday ~1·t";n" POlt _____ 2,6i~~~~ 
Llu,ory Dll1l1t .. _________ I,300 .... . 
Co/fitr's ~_._._._ .. ___ . ___ I,2~I .'/S 
U/I"tr _._ .. ___ . _____ .I.IH7J.jtj 
Yl:' ~ th I Co'"tonl·on ______ 261.-' .'; 
Judgt __ . ____ ._. ___ ... 2I S.s~7 
Lift ____ . ______ . ____ 1J9,75J 
Tunt __ .... _,. _______ .. 11 8.U.~ 
Outloolt _ .. __ .____ 6Ii!l 
Exeel 'l (or Ihe: Li,uory Vigtlt, thel e: fi gu,f.' 

wrre: checked and certifird by the I~U"LI 
Hureau of Circulalion, Pruenl w«lcly ~IICtl · 
lalion of Timt al'proximatn 131'(xx) COI,LU. 

Delober IS. 1927 THE MACARONI JOUR:\AL Ii 

I 



, r 
I 
I 

• 
18 THE MACARONI JOURNAL October IS. 1027 

August Macaroni ExportHigher those who recognize his 
abi lities and leadership. 

organizati lJn 

EXPORTS OF MACARONI BY PORTS AND COUNTRIES OF DESTINATION 
AUKUlt 1;17 Flour Sale.man In, New Office 

(1000 Ibs. ) 
N~w 
York 

New San Fran· Wash· Mld.- All 
Other H. T. Felgenh:l.Utr who is the reprt·· 

scntalive of the c..pital Flour Mills COIll 

pany of :Minncapolis ror the central di s 
trid, o f which llIinai, is the center, ha, 
established an office in 1374 Wrigll',1 
building, Chicago . . From there he will 
look a rtcr the ordrrs for and shipmrl'lt o ' 
semolina to his clients among the mac:! 
roni manufacturers. 

Orlea ns cisco ington igan Total ,0 Ullilttl Kin~t1OIll ..................... 6c) 
Can:ula ............................. .. . 
nrili~ h Honduru ...... _ .. _ . 
('I,sla Hira ...................... . 
GualC lllala .... _ ...... _ .... _ ...... __ _ 
HOlliluras ............. .... .............. .. 
Xic3ra~\Ia ........ _ .............. __ .. __ 
1':\lH!.1Ila ....................... __ ........ _ 8 
Mexico .... _ ............ _ .. __ ... ___ 41 
Newfoumlland .......... __ .. _ J 

~~l:'fi~~.~::::::::::::::::::=~~-==:==: I; 
lJominicali ncpLlblie .. _. __ .~ 9 
Dut ch Wt'~t lntliu. __ ~_._.. I 
Haiti ........................ _ ... ___ J 
Virgi n I slands __ ... _ .. ___ _ 
t\ r ~elltilla .... _ ... _ .. __ . __ ._. I 
Chilt .. _ ...... _ _ ._ .... ___ .. _ I 
Colombia .... __ .. _ .. _ ...... __ . I 
I'l' ru ........................... _. __ .. .. _ _ I 
V cnuucla ..... __ ._ ... _____ l 
Orili!h India_ .... __ ... _. ____ ._._ :I 
Siraiis Stili tntcnl_. ____ _ 

8J~~n .. :==:::=::=::::-':=== 
Ja\'a and Madura ____ . __ . __ ._ J 
l-I onl:kong ___ ._____ • 
Jallan ... __ ...... _. __ .. ______ . ! 
IJhilipp~nCJ ••• Australia _ ..... __ .. ____ _ 
New Zealand 17 
Uritish South Africa___ • 
Other Africa J 

'l 
,i 
.0 

l 
2 

l' 2' 
•• 

TOTAL ._._ ... __ .304 148 

Statistics gathered by the Depart
ment of Commerce covering the rxpor
tation of macaroni products fo r August 
1927 show a fine increase over tl~e 
August 1926 figures, though the bUSI
ness was slightly below that of July 

19.17· 
In :\ugll st 1927 lotal exports we~e 

680,000 Ibs, as against 719,000 Ibs. In 

July '1927, and 443,000 I~s. in August 

1926. • 
There has been a steady increase 10 

this I.msinrss throughout the year, 
Fo r the 8 months ending August 1927 
uu r exports totaled 5.480,000 Ibs. com
pared with 5,228,000 Ibs. for the same 
period last year. During July and 
August our exports totaled 1.399tlXX> 
ItJs., approximately one quarter of a 
milli on pounds grrater than the ex
ports fo r the sallie 2 months last ),ear, 

In I\ugust 1927 there were exported 
149,000 Ibs. to Can alia, 126,~ Ibs. 10 
Aust ralia, 7t,000 Ibs. to MeXICO, 70,000 
Ibs. to Unit ed Kingdom and 50,000 Ibs. 
to Cuba, The balance was scattered to 
include practically e\'ery country on 
the g lobe. 

"Stop Press" Late News 

Baking Institute Head Relign_ 
Dr. H. E. Damard, prrsident of the 

America!l Insti tute of Daking, has rr-
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Federation Chemiat Reaigns 

Dr. E. E, Werner of St. Louis, Mu. 
technical adviser of the Millers National 
Federatioll, rcsigned last month. One Ilf 
Dr, Werner's chid dutics in the posilion 
which he has just resigncd was to til" 
tcrmine the moisture contrnt of till' 
producls of the milling finns of which 
the Fcdr1"3tion is compo~d. 

Srcretary Attends Secretaric. Convrn
tlon 

S4 19 6J 90 680 
M. J. Donna, srcrdary of the National 

Macaroni Manufacturers association, al · 
tended the annual convention of the 
American Trade Exrcutives association, 
October 6-8, in Wrst Dadrn, Ind. This 
organilation consists of secrdaries and 
executives of trade associations anti 
through it thrre is made an intensive 
study of association work similar to that 
carrird on in this industry. 

sil,FJ1cd to take effect Nov. IS, 1927. Un
der l .. s direction lhe institute has gained 
world wide recognition among bakers 
and the allied trades. Last month the 
board of directors reductantly accepted 
the resignation thus setting Dr. Demard 
f fec to consider some interesting propo
sitions that have been put. up to him by 

BELL RINGER 
Pri~' W i • .,,,ubmilt,d by 

Joseph Fassino, McAlester Macaroni Co., McAlester, Okla. 
• 

SURPRISE 
Anyone who has even superficially studied the macaroni 

market has been surprised often. ev,n as I. not only at the 
ridiculous prices at which products ate offered bl,lt ~t the 
general tendency to let disiribute~ buy at his oW,n ptlce. 

All of this reminds me -of a true story; . 
T,vo J"vs mod on tht PllvtlJlmt rooki~t, lit II inoio, ca, 

0'" of thtm bad bougbt, $a;d: lI«ofll to IIuy'-'"Iluy, tbl# 
ca, is worth $roo 0, I am J,oing" to surp,tJI you, , I WIlt 
Slit it ,. you for $f 00," '. ;.. --, ", - . - , 

"Mbm," np/ild IJuy, "I am goint, -to SurpriSl you, I 
will t,ive you $,0 fo, it." . 

"Ah, IJuy," answlTld Mom, "I am goint, to surprlSl you 
again. I will taJu you, off"." 

" 
••• .t • • : 
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The "Net" of Your Purchases 
By. L. M. Fletcher of Fletcher, 

~ Eichman & Company 

What is tI'e difference between the 
"Gross" and the "Net" value of your 
purchases? 

The 3.\'erage .man ' instinctively as. 
!'Illnes that when he makes a purchase 
the manttfacluring department will re. 
n:ive full benefit, pound for pound of 
his buy. He feels there lIIay be a 
small loss In handling bu t some how 
he expects this loss wi ll be recove red 
in manufacturing. Many times the 
pu rchasing agen t would be very much 
astonished if he knew the :lctu al net 
of his purchase ""OIS sometimes as lo\\' 
as 60%. Of Course there is alway!, 
sOll1e shrinkage but the fo llowing nrc 
common sources of loss which may Itl' 
eliminated tn a vcry great exte nt. 

(Corrected by purchasing th rough 
a firm whose study !If th e it cUI is 
carried thro ll gh to it s ultimate 
li se, th erelty makiuJ,: pus!'iltle 
dear, concise dircctiuns Oi lll l ltll'er . 
inj.j "i\ llI altlc personal cOl lpera til1ll 
a nti assis tallce whell m:cessarr. ' 

7· Loss of purchasing agent 's tillle ill 
ma ldllg' sludy of primary m;lrke ts 
anti repladllJ; ullsatisfactory suurces 
of supply. 

keep SltU I stucks for thdr Clls tOlllers 
and thi s fJui ck ser\'iCl' (rOI1l g:n"ds a\'ail 
;1111 .... un d .... mand illl: rea!'l's sa les. 

3· It equ;lI izes production by ~h'ad . 
ily al.HioriJing till' m:lllu{act ufl'rs' n ll t 

pili while elimina lill).:' hca\')' ill\·est. 
m .... nl in rcse r\'c stnraj.ic space. 

·1· II issues 1ll'j.;'lIlialo le and nun . 

l1l'gotiah le fl'CciP1S and, if Ile sin:ll, .Ii 
lo\\'s cred it tu he ulttairu .. 'd "II men·han . 
dise stored . 

1. Loss through short wright in shir .. 
ping . 

(Corrected by buying in Froper 
pac kings from responsible first 
hand dealers.) 

z. Loss through careless a lld unsuit
able packing. 

(Corrected by buying iI standanl 
pa.::kage with guara nteed weight.) 

J. Loss through underquality raw mOl ' 

terials necessitating rejection oi 
portions of shipment and entailing 
furthe r loss in godds manufactured 
eit her in quant ity produced o r qual
ity. 

(Corrected by buying (roUl reli a
ble sou rces where personal knowl
edge of raw material quality is 
such as to guarantee aga inst buy. 
ing and shipping seconds.) 

4· Loss through payment of unneces. 
sary heavy (reight charges not COlll

pensated or justified by lower 
pricrs, 

(Corrected by purchase through 
fi rst hand handlers o r manufactur. 
ers who h:lve not accumula ted 
shipping and resh ipping chargrs.) 

S· Loss through n'cglectcd or delayed 
~hipment of orders because of poor 
scrvice or short stocks of seller, 
IIccrssitating placing fill-in orders, 
!;enerally at higher prices, with 
smaller dealers, 

(Corrrcted through buying from 
a responsible house whose motto 
is SERVICE and whose stocks 
ate ample at all times.) 

6. Loss through shop losses due to in. 
COrrect handling or use of merchan. 
dise because of insufficient direc. 
tions, information and data. 

(Corn'cled I,y Jirst sciectiuJ.: a 
Source of su pply whose know I· 
edg:c of the lille a liI! integ-ril), is 
such as lu a ll ow ftl ll confiden ce 
10 Le placetl in quot ations made 
aTllI promised qualities anti de . 
liveries.) 

8. Loss through ('(lllI r.lc l purchases 
at illl'I'IHlrILln e t illll'S when Il.arkets 
an' at till' /le"k. 

(Corrected in part Ih rough pu r
chasil1~ from firms whose stutlr 
and kl1ow l ed~e of pri mary mar. 
ket s and couditi ons enahle them 
10 take full a{h'an tage of period ic 
market declines or weak nC,:,;s.) 

9· Loss through ' higher prices made 
neccssary Ly cxcessi,'c o\'erhe;1I1 
su lTered ur cert:t in suppliers and 
naturally prltrated liver men·han . 
d isl' so ld . 

(Correc ted t h r" U g- h purchasc!' 
froln firms enjuyillJ,: co mplete 
modern fadliliel' ;tllt l the se r\'in' 
IIf cfJit' iellt, fu ll li me eXl·l· uti\,es.) 

The I"sses ellul11eraled lire pre"a ll'nt 
in enry food li ne and the methuds "i 
correct in J; apply e'lllall.,· as well til all 
{oods. Greater (<lrl' in IJuyi ng-, pill·k. 
ing, repacking, sturiug' :tlld gencr;d 
handling will 1-.:'0 far toward bringil1g' 
the :lclu;11 lIet of .. II purchases ne<tfl' r 
10 IOO!)'v as it should he . 

What the Merchandise 
Warehouee Does 

In thi s process of dislr;buti ng irflll1 
producer to consumer the 1Ile;:'chandise 
wa rehouse of today gins .. se rvice; Ihal 
has lIlan)' advanlages, andu ll of them 
tend to lessen the spre<ld he tween pro. 
duccr and consullle r prices by ler.Sl' f) . 
ing the wasle in time, in Iranspom:1 
tion costs, and in merchandise. 

5· II prO\' ides insurallce ;nlll kCl'PS 
fire ri sk at a min imulII th rnugh separa . 
lion of slocks slo red and thruugh lIIail" 
lenance of sprinkler sys lell1S. 

6. It redu ces fre ig:ht charg:cs. Lar . 
lots a re cil rried at a lower ra le per Int 
Ibs, than I. c. I. shi pments, aU11 Iht' 
wa rehouse IHO\'idl's a ccn ler f(l r lIreak 
ing these carload shipments whi ch is 
much nearer to the puint s of fina l dis 
tril.llltiun. Oftl'n the storage se rvin' 
can be pail.! for lJy the tnUisportalill1l 
cha rges sand. 

7· It saves tilllc in transi t, Cor car. 
lots tra\'el in through trains uy din'\'I 
routcs. 

8. It reduces loss ;lIul tl:ullage 
claims, bec,lUse of resultant minimum 
handling ill carlo I shipments. 

9, It pro \'ides recoopering, l11a rki ... 
and separation of varie ties, allli offers 
clerical services such as in\'oici ug whclI 
reshipment Ol'e urs. 

10. It climin.ll es the nccessity of 
I'rll\'illin~ lart:l' s tllraJ:e sl'an' al th e 
IlIlillt IIf I' ri t:in, es pl'cia lly fllr seasona l 
l'I'I1II1Hlllilie:-; "II whi.:!. pr,,\'i:-;j',nal 
sl',ll'e \\'lIuld I'e id ll' hl\'e~ l ml' nl Il uri ll J.: 
Ihe J:n'a ll' r pari "i the ye:lr. 
F S('I·rt'l frllm Tr;lllt l 'ntlll"ti"l1 Sui..,~ :-0,.. 

15. L' . :0' . l )t ' l,arlUlt' lll " f l ·" ltlllIl'U·C. 

RAISE COMING 

.-\ )'car ago a manufacturer engaged 
a hoy. For months there was not h
ing noticeable aboll t the boy except 
Ihat he ne\'er took his eyes off the 
work he was doing. A few weeks aJ.:o 
the manufacturer looked up to see th e 
IJOY standing ucside hi s desk. 

" \ \'hat do you W<lllt?" he asked. 
"\Vaul Ine pa)' raised." 
"What ;Ire )'o u gell iu gr" 
"Tcn shillings a week." 
"Well , how muc h do )'011 thi nk rOll 

arc worth?" 
"Fifteen !oil! ; ' tg~." 
"You thin k so, do YOll?" r. The merch nnd ise warehouse re' 

ceives goods in carloads ,md di strib . 
utes them in sma ller qlUllitilies to jllll ' 
bers or retailers, or rcships ill I. c. I. 
amounts to ncarby cen lers. 

"Yes, sir; an' I'vc be ~ n Ihinkin' so 
Cor 3 weeks, but I '\'e tJecn so blamed 
busy I ain' t had time to speak to you 
about it." 

2. It enables the ma nufacturers III The boy got the r.lisc. 

" 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
AT LAST I The Pre .. Without. Fault. 

Simple and economi(al in operation; compact and 
durable in construction. No unneccu3ry parts, bUI 
C\'u)'lhing absolutely tslt"ti ... 1 for the construction 01 
a first clau machine. 

Only two cont rols on entire machine. One nlvc 
conlr"ls main plullger and raises cylinders to allow 
! win !( inj.i. Another \ '3h' c controls the packer.. No 
I11l·rklllical mo\'cmcnU, all paris ope rat ed hydrauhc:r.lly. 

GU:l r;l.IItccd prodUction in urns of 25 barrels per 
day. Rrduc C'S wasle to one·third the 1151131 quantity. 

Thi s IlftsS has many important fUluru, 11 few 01 
which we enu merate herewith. 

LINING. Hoth the main cylinder and ~h.e packer 
cy lilHler arc lil1l:d ~\· ith.a br3ss alene. Dy hnl.n~ .lhCJe 
cyllmler! the fri cllon 15 reduced and Ihe possibility of 
all)' 1055 'of prenure Ihrough d'fccts in the steel USI· 
illbs is ahsolulely eliminaled. Jt is rrac!ically impos
sible to ohtain 3bsolut l! Iy pcrfeCI Slee cylinders. Other 
manufacturers either h3111111er down Ihele defects or 
fi ll Ihem with lolder. Either of these methods is 011 
ht·SI a wake·shift and will nOI last (or any lenglh of 
lime. 

PACKING. New system of packing, which abso· 
lu tely prennll le3k3l>e. 

RETAINING DISK. The retaining disk at the bot
tom of lin: idle cylinder is raised and lowered by means 
of a 5111311 le\'er, which mo\'cs through an arc of leu 
than 45 degrees. 

PUMP. The (lump is our improved four (4) piston 
I)'pe. 

DIE PLATEN. The die platen or . upporl II divided 
into three (3) seclions for the 13~ Inch a~d two (~) 
sec lions for the 12~ Inch prell, (We orl,Blnated thl' 
system of sub ·di\·islon of platen, lince copied by com· 
peliton.) 

PLATES. There are platu on front and rtar of 
pr~n to prevenl dough falling when cylinden are 
bemg Iwung. 

JACKS-SPRINGS. No jackt or 'pringl arc uled to 
prevent leaka ge of dough between cylinder and die, 
Our Ipedal Iyltem of contact prevent. this. Splln(. 
will lose their ruillency from continued usc and WIll 
nOI function properly. 

Vertical Hydraulic Pre .. with Static~ 

CONTROL VALVE. Dolh Ihe main plunger and 
Ihe packer plunge:- rore controlled by our Improved 
valve The movable part of thl. valvt rotatu against 
a fb.t .urface. A. thut it alway. a thin film of oil 

between the two faces, there can be practically no wear on thll part. Very little power required to let .ame III the movement 
It concentric. 

MATERIAL. All cylinden art of Ileel. and have a vet)' hllh larety faetor. 
QUICK RETURN. Dr, means of an Improved bY'pali valve. we have reduced the pteuutt on the return .troke to prac

tically nothing, Dy reduc ng Ihe back prelSure, the ram or plunler return. to It •• tarllnl point In leu than one (I) minute, 
PACKER. While the hydraulic packu has independent con1rol. It returns automatically when the main control valve II Itl 

to the relurn po.ltlon. 
CONSTRUCTION, This prell It .olldly and huvily conltructed throulhout. All mat~rlal 10 tbe but obtainable. The 

bate I. VUy ririd and the upr:rht. extend to the die platen .upport, thereby prevent!n, aay Ylbratlon of the prus. 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 

Addr." all communication. to 156 Sixth Str.et. 
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Consolidated Macaroni Machine Corporation 
FORMERLY 

Cevasco, Cavagnaro & Ambrette, Inc. 
I. DeFrancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
O}------

Type K-C. 

Kneader with Guard for Cone, Apron for Pan and Scraping Attachment 
to ('revent Dough adherin3' to Conea. The main driving shalt which 
carriea the pinion driving thl.' large internal gear, ia fitted with ~ roller 
bearing, adding greatly to thll life of the machine. 

Specialists in everything pertaining to the Macaroni Industry. 

Complete Plants Installed. Let us Show You how to put your Plant on a Paying Basi •. 

We do not Build all the Macaroni Machinery, but we build the Best. 

HYDRAULIC PRESSES:--Vertical and Horizontal. 
Kneaders. Mixers. Dough Brakes. 
Mostaccioli & Noodle Cutters. 

Die Cleaners. 
Bologna Fancy Paste Machines. 

156-166 Sixth St. BROOKLYN, N. Y., U.S.A. 159-171 Seventh St. 
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Association's Attitude Appreciated 

by State an4 National Offic,ers . 
. . ' . ' . . .. .. .. -' , ' " 

Dureaus whose duty it is to enforce 
the various rulings aTC always 1'Ic~c~d to 
know th:!1 their actions arc 311Jl, ·f' J.tcd 
and that their decisions meet with the ap~ 
prova! of the people Illost directly cun
cerred. Recelltly the U. S. Bureau of 
Ch.!mistr), nnd the various statc depart
r.lents h3\'c been occupied in enforcing 
the popular Tuling against the usc of ar
tificial coloring in all macaroni products. 
To pro,'c that they have the support of 
the big majority of the maca rOil I manu
facturers, Dr. n. R. Jacobs, Washington 
representative of the Natirl11al Macaroni 
Manufacturers association, submitted to 
the national ami state f()()(1 bureaus 
copies uf resolutions adopted at the 1927 
cOllventiun uf that orc:anizntion. 

With rdercllce tn the color law cn· 
forccment we quote 2 replies: 

STATE OF MICIIIGAN 
DEPARTMENT OF AGRICULTURE 

LANSING 
AU(\Ilt 12, 1927. 

My dear Mr. }awlJs : 
Thank you ,·try kindly for your letter o f 

the 9th, anti the co!'y of resolution adopted 
at the annual merling of the National Maca· 
roni Manufacturers Anodatinn. Ab~', for 
the list of macaroni manufacturers aPPfI.""ing 
this resolution. 

1 am \'try glad to know thaI Ihe campai.l{t1 
fo r elimination o f added artificial color In 
mOicaroni products is working cut 10 nittly 
and that It meetl with the approval of .0 
many of l'our members. Thl. mfonnation is 
beinG' I~ued all to Mr. Peter D. Dukesherer, 
director of tile Uurea" of Food. and Stand· 
ard. in Ihi. department. 

Yours vel')' truly, 
(Signed) W. C. Geagley, 

State Anal)'.t . 

COMMONWEALTH OF PENNSYLVANIA 
Dellarlment of Agriculture 

Harrisbufg 
. Augult 11, 1917. 

Dt'ar Mr. Jacolls: 
Wt' wt're "cry ~llealeu inueed to recein 

)'oun of Ihe 9th mst., inclulil1g COl')' of a 
r c~ulutiull :ullll'tctl at the rc<:tnt annual meet· 
illll' of )'ollr ,\unciatioll, endoTling the co' 
ul,ualh'e wmk which wc ha\'e aUemlllcd 10 
do in correctiug the ulllawfuillraetice of ulillg 
:utificial colun in alimentary pallCS. 

We whll tu reciprocatc in utending Oll r 
thank! 10 your l\ssociation for the '1llendili 
h('111 )'ou 1I;I\'e wi"ell II. in lids connection. 

Vcr), Irul)' yOUTS, 
(Siglled) Jamel W. Kellogg, 

Di rccto r·Chitf altmist. 
Wilh refercllce 10 the IKlI,ularizing and 

J.:~·,lcr:l1 use of the tcrm " Macaroni PrOtI· 
ucts" to indut.!e what was generally 
known bl' the foreign term "Alimentary 
Paste Products," the U. S. Department 
of t\sriculture is' quoted as follows: 

position with telllCct 10 t'he coloring of mac:l· 
ronl product. is "ery ~ralif)'ing. We are 
. ympathetic with the dUlre of thc mallufac· 
lurtrs te adopt. the ullreulon macaroni prod· 
ucts in lieu of alimentary p:aste. I am .ure 
the Depal'ment will be gl:ad to de anything it 
\00010 lu .::ooperate with the industry in further· 
ing Ihi. change in nomtnclaturt. 

Very truly you", 
(Sign~d) C. W. Crawford, 

Acting Chitf. 
----'-'-

Forget Competition 
After all it is doubtful whether that 

competitor is as bad as he seen~s, and 
it is certain that competition on the 
wholc is not the c\'il wc sometimcs 
suppose it to bc. 

Statisticians say that 70% of the 
failures nre the result of 2 eauscs, 37% 
incompetency and 3370 lack of capital. 
Only 2% of the failures can be charged 
to competition. 

Competition then is only a "mental 
halard," as we say in gol!. ]f we coultl 
only revamp our mental attitude to· 
w .. rd it we should really rtnd competi· 
tion a real beneftt. 

If it weren't for competition there 
might be mOil and ivy all over UI and 
our bUllnen, ]f others are leading us a 
pace then they are working harder 
than we. This caUs for greater indus· 
try on our part-we must get at it with 
all the brains we have ' and all the 
brains we can hire. 

Isn't this the right attitude tow:lfil 
competition? If it can stir us in this 
way, anti impel us to grt:ater effort, is 
not competition good for us? Of 
course it is. ----

Grocers Co-op Campaign 
The retail grocers in the San Fran· 

cisco district of California have startell 
an educational and publicity campaign 
with the idea of selling the consumer 
the "aluc of the individual, independ· 
ent grocer. The advertising campaign 
ca rried on through the newspapers of 
that district h3.S the cooper3.tion of th e 
local and district organi13tions. 

tells of foods nnd service \\,ithout men
tioning brands or prices, This will 
enable individual grocers to arrange 
their own ad\'crlising along the linc :
of 'prices and other features. 

Condemned Macaro.oi 
Several years ago when macaroni 

manufacturcrs were not as prolicient 
or as conscientious as they are today 
large quanti tics of macaroni products 
werc yearly condemned by the food 
authorities of New York. This arouse!1 
the curiosity of the secretary of th c 
National who wrote to the food COIll
missioner of that city, who then hap · 
pened to be Dr. Frank J . Monaghan, 
and it was pleasing to note from hi s 
report that the greater portion of the 
food under condemnation was not due 
to improper manufacture but to dam· 
age by fire or improper storage. 

"In reference 10 your inquiry as to 
the condemnation of macaroni prot.!· 
ucts by inspectors of the Department 
of Health, New York city, will ad\'ise 
that the amount condemned is not the 
amount of the product examined but 
the quantity found unfit for human 
consumption. 

"The {rcater part of thil macaroni 
was condemned .on account of contami. 
natiou by Imoke and water, the relult 
of ;O re in buildlngl where the product 
was n.'1nufactured and .tored, 

"Another causc of condemnation i:
the improper hanJling and storing oi 
the product on steam!lhips, where then· 
is a. posslhility of contamination frolll 
hilge water. 

"Minor eondeumations of this proll 
uel were made in retail stores, wher, 
the contamination is caused by aUo\\' 
ing the product to remain un(:on~ re .! 
and exposed to dust, dirt and UI1\\';\1 

ranted human handling. 

UNITED STATES DEI'ARTMENT OF 
t\GRICULTUlm 

Page advertisements have been 
placed in the leading papers opposi te 
pages of news .of inten:st to those who 
patronb:e t:lese retail stores. Through 
this it is hoped to acquaint and edn· 
COlle the public of the district involved 
with' the many advantages ' to be 
gained by 'shopping with the neighbor· 
hood grocers, thus reaping the benefits 
of personal attention, quick deliveries 
a.nd time saving, jlccoqlmqdations. 

"The condemned product is propel 
Iy denatured and is removed under Sll 

pervision of our inspectors to an ill 
cinerator or dump. In some inst ance ~ 
where there is · a large amount of th l' 

condemned product, permission i ~ 
granted to utilize the produet (or ani · 
mal feed, the disposition being carrie!1 
'pn under the direction of this depart · 
ment. 

"The Department of Health of New 
York city does not keep a separate rec 

. ord differentiating belweeQ condemnn
tions of imported and domestic proll· 
ucu." 

W;ullington, D. C. 
August tS, 191'1. 

Dtar Mr. Jaco".: 
I w11h 10 thank )'OU for your Itller of Au· 

(\I" 9, inclo.ing copies of resolutionl adopted 
at the rtcent con,·tntion ef the National Maca· 
rani Manufacturers A.lOCiation. 'fhi. uptu· 
.10n of commtnd:alion of the Departmenl', 

The aDvertlling will be what il 
known as inatitutional advertiling, It 
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S(ml!': SUpt',lntrnJtnl'l Offirt. 

UItIlJ~'l!'fJ, 1,/' to ,i,,,,: "Iant En,l. 
nrt,; ",tJiJtn ,; :,upt',in/,nJ,n, ' /OIlN· 
so.\' SultJ l'n,intt,. ' 

"Just a minute, plflase! Just a minute! 
What was that last remark, sir?" 

" Walt I mlnut('," ucl.lmeo.llhe I'resldent, HThI. min mUll hln 
• bearlnl. JUit re~at ),our I.u . Ialrment, Illtlle l" 

"J wa ... yln~, .ir, II ),ou tame In," rrllHttl Ihe JOIINSON 
Saln [n,lnter, " Ihal )'ou tall lJuJ JOIINSON l'ark~ lhl' ~Iachin· 
tryout of lour p,),.,oll. In Iho'l, l,andH your "·'le·nJllne)· Into 
l,urchuc.moneJ for. fiud pllcka,ln, f1 lulllmenl Innllmenl." 

"A ,ery fine ".temenl, , Ir," broke In Ihe l'l.nl En,lnrel, MlJul 
"e hue proouccu tlpabl,. for yea,. whll Ilre,cnl e'IUII,mCl1t." 

"Gr.ntedl" .. 1,1 the S.lt. £l1l1ll1eer, "but IlttHluctlun mUll be 
mUle dlln aJequclc-1t mUll be plofifabfr. i'rofil mar,ill' Imla, 
a,e n,nowin,-Ihe .nl .... tr II: equip m~h.niflll» tn u \'e I,a," 
1011 dallan.." 

" l1ut tho p.,..roll ('clar I.o't (noulh," "surt.! tlUl SUI}C,ln' 
ttndent. "Would ,.ou .d,]5e yout in.IIUlllon menl,. on tli i t onll 
polnl?" 

"No, lid" .,ret'd the Sale. Ellllnter. "My compuy will IIUlIr· 
antco to cut ),our Indirect co.t. (int, IIY rrJucinll unliCCellU)' 
h,ndllnl. Then there', Ihe ,,'\na: In floor 'I'lce DR,I Ihe /'('tlue· 
tion of floor cODfullan and con,t'ltian. Slfely II Inclt'llt'l l Ind 

IUI,rnl.lon upena.et dcctell('t\. M'l rrilli " Ulu~c I. Irurned lIud 
1I1.lrrl,I.ln.\,IO",·,. ,,,re.lr,1 UI" TllI'l,' IIf " Ilill II frw "~Iic I"in· 
dl,le. 01 efficiency IILl1I 111\'11 )'our III!cka.:inll .101lBII." 

"I know ""nelhln; lloout )OU' l:ol':1".n)· ... uld the I'rel i.lcl1l. 
M.WC .n: 'Il,rnt th.t Iho p,oblem. )'nu 111,·011011 lI,e Ilft·,cnl 1>1 

hllLle 1(, ,,\te III our 111.lIt IIny tl.)'. )' .. u m l)' lullmll)""u , 1.)· .. lu l 
10itCIitcr .. 1111 IIollt'l ('o llll'CI fOf our . e(('I' I.nce." 

A JOI1~SO~ SlIlu Ensll1ter In )'our .limitt II rrll .I,· \u CCI· 

"!lCf'le wh.h your plillt uccull\'t'I In mllkins II .uncy, !,lan 1111,1 
pl0l'0llli 1I.·l/holl.l Ch4rlc. Yell. of UI'crirnce '111' I,ull tlld r t rr" llI · 
mrlJllllll"lI. Wrltu u •. II l l1in~ lur Illi. hrc ~cf\· icr. 

lI' c m.tJIIullKfuu comp/clt packD,inl uniU -{;,OU rl'tiShl 
ScaleJ; /l't' IFd,h, ScaleJ; Dol/om and Top St'a/inll onJ I.inin~ 
.\ftr(Ainn (lI.·ilh '" uithollt ""/omafic Ctrlton f 'ttJrtJ); lPox 
IFrapprrJ and Gftmine rFrapptn. 

JOHNSON AIITOMATIC SEALER CO., Limiled 
nattle Creek Mlchllan 

N •• YD,It-lO Chu'eh St'''1 
Chle •• D- IGI s... La 5.11. 51. 

JOHNSON 
AUTOMATIC PACKAGING MACHINEn.V 

.j 
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AIRY AND SUNNY PLANT 
Healthy elllployes arc naturally 

more cheerful. Chee rful workers arc 
more dependahle, especially in Ill'}ca
roni plants. So fC;lslmcd the oflidals 
tlf thc Domino Maci.roni COnlpan), of 

The firm officers now nicely settled 
in their new home arc W. W. \VoOlI!O, 
prcsitlcnt; W. J. Dysart, ,·ice presi. 
dent; Charles R. Jones. secretary alll\ 
treasurer (al so the firm's represent,,· 

Ellierior of Domino Macaroni Co. plant. Sprin&fie1d, Mo. 

Spril1~ficltl. :\In., when th ey plannc,l 
their new fadtlry thai was n'ccntly Pili 
into operatiun. 

Two views of thi's I\llldel planl ;,fC 

shown. The cut of the cxtc rinr shows 
it lu be a sulistanti:.! structure of hri ck 
;lI1d stOIiC with plcllty of air space 011 
all sides. I_Ul;C, well placet! windows 
insure gnod lighting anti controlletl 

livc in the National Macaroni Manu
facturers association). 

Good Solesmanship 
Given :l protluct nf merit. g01l11 S:lle!'

manship is sti ll neccssary 10 move it 
from prmlucer tu consumer. Just 
what is "guOlI sales lllanship"? Here is 

Machlne room of Domlno plGt and employes 

ventilation, a well seeded rolling law II 
adorned wilh small trees and bordered 
with good sidewalks gives it a ,'cry 
cheerful sett ing. 

In the machine room the various 
units are so placed as to greatly facili 
tate the handling of the product from 
the raw material stage to the shipping 
room. Employes in natty uniforms go 
about their respective duties willingly. 
Everything is spick and span, a treat 
for visitors who are daily conducted 
through the phlnt. 

a concisc olltline gi\'cn by a European 
cxpert: 

"Good saleamanlhip lIel in dilcover
ing and meeting the desires of the pub
lic. There ;ue those who h;1\'e little or 
no faculty for finding what the public 
wants. They are bound by tradition; 
they mOve in ruts; they insist on sup
plying what they h:1Ve alwayssupplied, 
indifferent to the fact that public tastes 
constantly change and develop. There 
are those who, although they find th at 
public taste is changing. are too lethar-

gic or too hahit bound to change their 
methods accordingly. Good aalelmtln
Ihip il in Iympathetic and imaginative 
'touch with the public, and knows what 
their need. are. It tloes not talk by roll'. 

It atl"ises the public to buy on ly all 
article which it knows is good allll 
which they will find to be good. Good 
salesmanlhip haa it. eye on the Batil
fadion of the cUltomer and no't on 
profit snatching: good aalesmanshlp ill 
good ICrvice." 

New Grocery Editor 
The J()unl:ll of Commerce of New 

York city, aile of the world's le.,lIill lo: 
husiness papers, h:lt ,\ lIew editor ill till: 
person of Hugh M. Foster who will take 
up the duties of grocery editor of the 
publication. He succeeds the latc Elli ~ 
I-fowlalltl who before his untimely d('ath 
last summer fIlled this position with great 
credit to his employers. 

The lIew editor recently r('signed a~ 
secretary of the New York Wholes.,lt 
Grocers association, which organization 
~avc fnr hi1l1 a testimonial luncheon ill 
the ballroom Ilf Hotel Pennsylvania last 
mOlllh . For 10 years he was secretary 
for the I\ew York wholesalers and dur
in/-:, his administr.ltion has been in close 
Inuch with the !;rocery trade of till: 
country. 

The macaroni manufacturing indus
try will fultl in Editor Foster a finn 
friend who will Callow the long estab
lished policy of cooperation with fooll 
producers in matters of mutual concen!. 
We bespeak for Mr. Foster a long ami 
successful career in the editorial field. 

Pie a la Radio! 
"Hands on hips. place one cut' eli 

flour on shoulders, raise knees and de 
press toes, and wash thoroughly in O ill' 

half cup of milk. In four counts rai5t 
and lower the legs and mash two hard 
boiled eggs in a sieve. Repeat six 
times. Inhale half a teaspoonful fJf 
baking powder and one cup of flour 
breathe naturally, elChale and sift. 

"Attention: Jump to a squatting po
sition and bend white of an egg back
ward and forward over head and in 
four counts make a stiff dough thai 
will stretch at the waist. Lie flat on 
the floor and roll into the sile of a 
walnut. Hop to a standstill and boil 
in water, but do not boil into a gallop 
afterwards. In 10 minutes remo\'f 
from the fire OI' :ld rub with a towd. 
Breathe naturally and dress in warm 
flannels. and serve with fish soup," 

Oetobrr IS. 19l; THE MACARONI JOURNAL 

Buhler Brothers' 
for

tt<:>ll£llitJl" 
M£lchines which 

never t£lil 

The Buhler Vertical Presses 
with a laying table on 
which the macaroni can 
be laid automatically 
into chassis without 
touching the goods. 

The manufacture of 
macaroni with the 

Buhler Chassis System 
is the quickest and most 
efficient way. 

Try it and you will 
never want the other 
system back again. 

The UUIILEIl Unlver,"1 Dryer Model 
QAM-6 complete with motor. two Illns 
and ahowlnQ one of the chilssls wugons 

In position. 

Works at Uzwll. SWII7.l'rhuul 

TIUJ Illrg,cst tYlll' uf Buhler Press , 
showln~ nlso the luyln~ lahlc. 

The 

Universal Dryer 
\lntieIOAM-b • 

which is ('spC'cially (icsiglll'd fflr 
the Buhl('r Chassis Sy~tl' lIl _ 

Bul this drYl'r l'HII a Is! I Ill' 
\15(,U for any III her kind /If gl ,. Ids 
such as : 

Short Goods Curled (;ouds 
tinT, .. )" 

Sp"~hctti lind Macaroni 
IInC"" .. 

For ( .. II information "Tra.t 0'1. 

Th. H. Kappeler 
SoI.III~utbll lO ' lot l1uhr~, M~<hl"~I" 

-l-l Whitehill! Street. New Yurk City 
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"Eat More" Campaigns 
Prove to Be Popular 

The food trade of the cOllntry has 
taken advantage of advertising and pub
licity work on an cxtcnsh·c scale 35 in
dividuals and as J.:roups. L.1.rgc produc
tion ami increasing supplies each year 
have made it necl'ss:try fo r. wider con
SUnler outlets alltl today hardly a news
paper or periodica l goes to prcss without 
some representation (rom the food in
llustry. 

In a hook just fresh from the prcss, 
under the title of "Your Moncy's 
Worth," Stuart Chase and F. }. Schlink ' 
review the subject of advertising to break 
down sales resistance. Many l~ders of 
the trade nre reading or have finished 
the book, in which in their examination 
they ran across the following extract: 

"\Vouhl you hear olle of the most 
poignant romanCeS of modem com
merce? Then read the true story of 
how the National Kraut Packers asso
ciation, asses$ing itseH SOC I)(r ton of 
cabbage, has made America sauerkraut
conscious, redeeming the odium of one 
of God's Girts to Mankind, and increas
ing consumption 20%. Read how the 
Joint Coffee Trade committee has pried 
4 Ibs. per annum of additional coffee 
into the great American coffee pot; how 
the Sun MaiJ ~isin Growers associa
tion has seduced threefold more pur
chasing power in their direction. And 
last but not least, how the Califontia 
Walnut Growers association has installed 
125 specially designed and most ingeni
ous machines for stamping their special 
brand in printer's ink on cach and ever), 
walnut which the association packs. 

"The nour millers have launched all 
'cat more bread' campaign. Their goal 
is 220 JlJs. rtr capita per annum. Not to 
he outdone the meat pukers implore us 
to 'cat more meat. ' Their goal is 179 
Ibs. per capita pe r annum. The milk men 
arc organizing to sec ure one quart per 
capita per diem; the butter mell are 
bending their energies to have us equal 
the Australian average, which is 10 Ibs. 
a year more than the AII ;trican average, 
and the cheese makers set their goal at 
the Swiss level, 22 Ibs. aoove the United 
States consumption," 

(For many years there has been pro
posed an "Eat More Macaroni" cam
paign but this has never gotten beyond 
the discussion stage. U"ltJl macaroni 
ma""iacturtrs atttmpl 30mtlllillg alollg 
11Ii3 line tht compdilJg "tal mort" calll-

paigIJs u,W crowd their prOdJlCl3 elltirtiy 
off the table_ As a change it has been 
suggested that the macaroni men start an 
"Eat SOME Macaroni" campaign in or
der to introduce this very nutritious 
food into homes where it never is served. 
When will discussion cease and adion 
start ? EDITOR.) 

DIsastrous Competition 
The price-slashing, profit-robbing 

and ruinous competition that exists in 
the macaroni trade in several sections 
of the country recalls to the mind of a 
leading manufacturer a story that iIIl.s
t ra tes the lengths to whi ch some of the 
foolish manufacturers witl go to make 
a sale. It is admitted that competition 
is very keen in some quarters. If the 
story applies at all, it is hoped that it 
will apply to only a very small minor
ity of eases and to the few manufac
turers whose only Object is to get tilt' 
order, profit s notwithstanding: 

"An unethical manufacturer appeared 
one day at the pearly gates nnd beggerl 
for admission, but S t. Peter refused 
him saying that he alr~ady had 8 of 
his brother manufacturers inside who 
had been inad,'ertently admitted under 
false colors. 'They give me more trou
ble than all of the rest of the people 
here,' sa id SI. Peter. 

"The would ·be entrant refused tu 
lea,'c and made all sorts of induce
ments to be allowed to enter. Finally 
the manufacturer suggested that he be 
admitted on condition that he wouM 
cause the other disturbing manufactur
ers to leave. Reluctantly St. Peter 
agreed. Half an hour later the 8 man
ufacturers appeared at the gates whh 
their grips and an nounced that they 
wanted to lea\'e the place fo r good and 
they were in such haste that they re
fused to linger to give an explanation. 

"" messenger was sent to find the 
new arrival who had done such a quiek 
job. 'That was easy,' he told SI. Peter, 
'They asked me what was doing in 
New York when 1 lert, and J told them 
that I was called away just as it was 
rumored th at Satan was in the -mar
ket fo r 2 cars of macaroni. These man
ufacturers Idt to get a chance at that 
business,' 

"Not long afterward the new arri,'al 
also appeared at the gate, armed with 
his suitcase, 'I ha\'e been thinking it 

over)1 he told St. Peter, land maybl' 
after all there wa~ something in that 
rumor. Anyway I am willing to go to 
hell to try to sell 2 cars of macaroni .' 
SI. Peter let him through the pearl.\· 
gates and breathed a sigh of relief, a~ 
no more trouble makers were left ill 
his domain," 

Advertising Glass Containers 
Adopting the slogan USee 'Vhat Y Oll 

Buy-Buy in Glass" the Glass Con
tainer association has launched a cam 
paign with the grocery trade alt over 
the country to boost th~ sa le of {ooll 
products put up in glass. 

In addition to newspaper and trade 
journ al advertising the Glass associ a
tion will provide special window di s· 
plays and store exhibits of glnss packetl 
merchandise. Special territories arc 
selected fo r high po wer campaigns. Re
cently one was held in Columbus, 0., 
and Pittsburgh, Pa_ Tbi. month the 
publicity force will operate in the New 
York district. 

In the campaign the promoters have 
not overlooked the potential ecollOmic 
and physiologic a ppeal of featuring 
glass packed goods for the poor man . 
This appeal emphasizes the full pack
ing of glass containers, the goodness 
of the product therein, displays of low 
price products and the wide variety oi 
glass packed goods. Pictures nnd ex
hibits of model p:Lntries and complete
ly stocked sheh'es of dealers are in 
cluded in the campaign plans. 

BUNCO PROOF 
Aunt Tabitha and Uncle Hiram 

started for a Christmaa visit to New 
York, and at Philadelphia Uncle Hiram 
got out to buy a newspaper and the 
train went off without him. But th e 
railroad people were more than ki ntl 
to Uncle Hiram in his predicamen t. 
They put him on an extra rapid express 
and he actually arrived in New York 
20 minutes ahead of Aunt Tabitha. He 
stood at the exit in his black Sunday 
suit, carpet bag in hand, when slle 
came forth. 

"Here we are again, hey?" he 5aid, 
clasping her waist jocosely, "I tell Yl', 
Tabithy, gal, J thought I'd lost ye for 
good." 

But Auut Tabitha had drawn iter 
self up straight and stiff. She was 
frowning as black as a thunder clouel, 

"You clear out, misterl" she hissed. 
"None 0' yer New York confidc!,!ce 
tricks on me, I left my Hiram in 
Philadelphia," 
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The House 
of 

Perfection 

Always al 

Yo"r 
Service 

Where Other. Have Failed, 
We Have Succeeded. 

Why "01 deal with a ~eliahle hOflSef 

INTERNATIONAL 

I 
MACARONI MOULDS CO. 

317 Third Ave. Brooklyn, N. Y. 

The Perfect Egg Yolk 

Fresher in Flavor 
Deeper in Color 

Jo-Lo 
,Certified American Dehydrated 

Spray Egg Yolk 

JOE LOWE. CO. INC. 
Utl Seutb A..ahlaM An. Buah T.n.bMJ BW,. I S.l W, l.IaIbard St. 
CHICACO. Iu.. BROOKLYN, N. Y. BALTIMORE. MD. 

liDO M&be St. 
LOS ANCELES, CAL 

II 

WOOD 
BOXES 

Our own manufacture from 
cutting of the tree to loading 
of the ready-to-assemble box. 

Our materials --- Gum and 
Cottonwood, ideal for meet
ing the essential needs of 
food packers. 

1. 
2. 
3. 
4. 

Odorlea. 
Clean, pleaaing to the eye 
Nail-holding texture 
Great carrying strength 

Inaet i. actual appearance of finished 
two-piece bottom. 

Help us keep cost down by 
aVOIding unnecessary s peci
fications which are always 
part of price to consumer. 

We solicit an opportunity of fi~urin~ 
on your wood box requirements 

ANDERSON TULLY CO. 
Menlphls, Tennessee 

<1ood Wood S-

r .. 

I , 
,,' 
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Grain, Trade and Food Notes 

Curtis Johnson in Race 
Curtis Johnson, one o[ lI-iinnesota's 

leading citizens, recently announced he 
would be a candidate for the office o{ 
governor of that dtatc, seeking the 
nomination on the republican ticket at 
the 1928 primaries. Mr. Johnson was 
one of the principal spenkers at the 
banquet gh'cn for the National Maca
roni Manufacturers association by the 
Crcamcttc company last June in Min
neapolis. He should get the lull \'ote 
of the macaroni men in his state be
cause of the good things he said ahout 
their products in the course of his talk. 

New Commander-Larrabee Elevator 
Construction of a 1,OOO,OClO bu. eleva

tur {ur the Cnllllllandcr-Larrabcc Mill
ing company is making satisfactory 
hc:ltlway. according to President B. H. 
She meld. The additioll will cost about 
$160,000 anti will enhirge the com
\Iany's elcvator cap;lcity to 2,600,000 

I/··s. The structure will he ready about 
Nm·ember 15. 

Grocers' Headquarten in St. Paul 
Hcadquarters of the National Asso

ciation of Retail Grocers have been 
I11I1\"ed frum Kansas City, Mo., to 51. 
l'au1, Minn., accunli nt; to allnClunce
ment by Secrctary C. H. Janssen. or
lices are in the Twin Cities National 
bank llUildint; all University avenue 
which connects S1. Paul and MimIC
apo li s. 

The Illo\"e will make it convcnient 
for Mr. Janssen, who look over the 
secrcta ri.l l duties several months ago, 
amI who has lUll!,; resided in Minnesota. 
The Z\';ltional Association of Retail 
Grocers was fuunded in 1&)3 and now 
has amlhted !'tate o rgan izatiuns in 
practically e\"ery state. 

The ~atiu llal Grocers llulletin, om
cial urgan of the association, will he 
IHibli shed amI mailetl out of SI. P;lul. 
This work is under the direct super
vision of the secretarr who is also the 
tllitor of the !laper. 

Meat Conlumption in Italy Gainl 
In the last 25 years Italy has in

creased its iler capita consumption of 
llIeat aLaut I ~ each year, a reJlort to 
the Dep:lrtment of Commerce from As
sistant Trade Commissioner E. Hume, 
Rome, discloses. The prescnt per 
capita consumption is 40 Ibs. compared 
with 32 Ibs. 25 years OIgo. Prc\'ious to 
H)o3 Italy imported practically no meat 
while in 1925 net imports of bed were 

117,000 short ton5. Meat represents 
5}1% of calories in the diet of the aver
age Italian, whereas vegetables and 
fruit account ror 99%. Italy's per 
capita consumpt ion of meat is only 
about half that of Belgium, France, 
Germany and Switzerland, and only 
one third that of Eng!.md. In northern 
Italy this is about 45 Ibs.: in central 
Italy consumption falls to 35 Ibs. while 
the a'·crage south Italian consumes 
only about 17 Il1s. or meat a year. 

SWill Cheese Identified 
Swiss cheese made in Switzerland 

will be known as "Switzerland" cheese, 
to distinguish it from the Swiss type of 
cheese imported from other European 
countries as well as made in America, 
according to the Swiss consulate gem
eral in New York. The change was 
made by the Switze rl and Cheese asso
ciation, cooperative society III milk 
producers, cheese manufacturers ami 
exporters in Switzerland having go,·
ernmental rights for exportation of 
cheese. The new name has heen re
co rded with the International Patent 
Union and the U: S. Patent Oflicc, and 
will be stamped on the cheese rind. 
First shipments began September I. 

A national ad,·ertising campaign will 
acctuaint the puhlic with the ncw 
branding. 

Good Potato Newl 
That there will not be an o,·erabun

dancc or potatoes this year, appears to 
be the general opinion of those who arc 
interested ill this crop. It is est imatc~1 
the Iler capita consumption of potatoes 
is :ll'pruximatc1y 2 2/3 bus. at present. 
The average German cats about 7 bus. 
One authority estimates the 1927 pro
duction ;It .120,000,000 Lus. Allowing 
for seetls, culls, shrinkage and decay, 
the (IUantity ;l\":lilable lor human con
sumptio ll Illay not exccet! 290,000,000 

bus. or about 70'1(, of the crop. J\ssum· 
ing that the population of United 
St;ltes is ahout 119,000,000 persons by 
January, approximatcly 318,000,000 
bus. would be required for food at the 
rate of 2 2/ 3 bus. per capita. This in
dicates that instead of having too many 
potatoes there may not be enough fo r 
normal requirements. 

Buya Mill 
With the ncquisition of a milt in the 

northwcst with ;1 capacity of 1000 bbls. 
daily, .'Vashburn Crosby company now 
owns 9 large mills In 8 states. The 

aggregate milling capacity of this COI\ ' 

cern h. now well ovrr 60,000 bbls. 01 
flour d:'lily, 

Last month W'ashburn CrosLy COIll 

pany entered the north Pacific coa :.1 
milling industry through purchase oi 
the mill at Pasco in the central part vi 
Washington. The mill is modern and 
completely equipped. It was purdlasl''\ 
~roli1 the Pasco Grain & Milling COIll 

pany through the Royal Milling COlli 

pany of Great Falls, Mont., the WCSI 

ern subsidiary of the largest 1i00I r 
millers of the world. 

Needs Room-Builds Warehoule 
The Minneapolis Milling company 

has been given permission to build an 
addition to its present warehouse, anti 
work on it is underway. It will be a J 
story affair costing approximately $30,-
000. 

Egg Man Heads New Concern 
Friends of L. M. (Doc) F1etcher of 

Chicago, formerly with the Joe Lowe 
compa~y or New York, will be pleaseil 
to learn of his new connection entered 
into last month. 

Mr. Fletcher is president of Fletcher, 
Eichman & Company, specialists in 
food materials and supplies with omces 
and warehouses at 1.435 'v. 37th st.. 
Ch icago. 

Mr. Fletcher is well known to th.: 
nmcaroni ant! food trade, having speTH 
14 years as salesman, sa lesmanagcr. 
general rnanager,JlIld vice president ot 
one of the largest noodle egg sU(ljlly 
hou,es in this country. 'Vith him is 
associated Ira S. Eichman, vice prc~i · 

dent, an experienced buyer of fou·1 
()roducts in the markets o f the worlt!' 

. .A. M. Green is secretary .. 
The numerous Ilroducts to be ha n· 

died by Fletcher, Eichman & Company 
will carry the brand name "Donaw." 
These will he guarantced by the firm 
as absolutely. satisfactory in qualil \ . 
Among the \·;}rious products hamill it 
arc eggs of different kinds similar ;., 
those used by th~ macaroni and nood!c 
mallufacturers of the country. 

Farm Exportl Largest in 5' Years 
Agricultural exports from the Unit,·,1 

States the past year bulked the largest 
in 5 years, reaching 136 index number. 
compared with 106 in 1926, and the 
nearest former high of 137 in 1922, the 
hureau of a~rricultural economics or the 
United States Departmcnt of Agricul
tUre announces. 
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Cheraw Box Company,I.,. 
Seventh and Byrd Streets 

Richmond, VirginIa 

• 

SATISFACTORY 
"ooden ~acaroni Box-Shooks 

NOTE-Our shooks are made from taste
less and odorless gum wood. 
Sides, tops and bottoms nrc full 
one-quarter inch thick and one 
piece. All ends are full three
eighths inch thick. 

D. & E. Kneaders 

To The Trade:-

, 
I 

.' 

We wilh '.0 announce that we art building Il rumple!c 
line of Presses (both &erew lind hydraulic) Kneaders Mllers 
etc., abo that we enn ruml.b any repair. to W.lton· milch in; 
ery rlOW In use. 

Your inquirieJ aN IOliclted and will be gi\'en ClIrdul 
and prompt attention. 

You ... very lntly. 
DUmEJ~T a: EISENHARDT, Jne. 

R. P. BOGGS,' &ales M!lnoger 

. DIENELT' c\ EISENHARDT, 
1304-18 N. Howard Street 

PJllLADELPIilA. PA, 

E.ta61l1hecl ODer so Year. 

Inc, 

More Barrels Per Man 
More Profit Per Barrel 

--that's the secret of success in the ml\nufacture 
o.E food p!oducts, and you can make sure of s:ct
tlng a .blgger .and better output by instaUing 
ChampIOn equipment. 

Champion Special Mixers. most cffiricnt for diC. 
fi.cu~t doughs, as macaroni. noodles, pretzels and 
Similar products. 

Champion Reversible Brakes. for saving the 
energy of your men and turning out high quality 
brake dough (or noodles. 

Champion Flour Handling Outfits, (or handling 
rour semoh.na, for accurate weighing. for secur
Ing economical blends. 

We t ,l ll ~epa~.le llni'l. or 'urni.h comilleic pl.ne C'qui,'menl . 
~I· : .1I1merfln, depallment can •• ,," you many.lollllrJ in ad. 
Vlllnit tile type of mullinr ),ou 'o:iJuire. Ilr in pl.nninl' ).OUI 
,hop 11),0111 . 

We are at your ,crv;ce··.write u. lor 
lull information 

CHAMPION MACHINERY CO. 
JOLIET ILLINOIS 
N.w Y/J,1r ReprcuntotiUftl Frrm" P. Mu,roy, 160 W. B,oaJwoy 

New fo,"" City Phon, Waflr", 1095 

ChnmplDIl Reveralble 
NoDellr 
Drake 
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Knighted for His Spaghetti--How 
Alfredo Mixes Titled Fettuccine 

By Alice Rohe 

Alfredo DI Lello mi.inl fettuccine for a patron 

ROllle- all the worlJ knnw!' that 
spaghetti is the reigning dil'h in lI :dy. 
lIut what the world Jnes lint knllw 
perhaps is that the reigning kin/{ IIi 
haly has knighted the uWller IIC a little 
restaurant in Romc as the hest spa
ghetti maker ill the wurld . 

Thirty Val'"ietiel 

In Rome, ur course, there arc no fcw
er than 30 kinds of "pasta" which 
Americans classir}· under the one head 
of "nlilcaroni." The king's decoration 
was given for fettuccine (II thin, lun,::. 
rjhllon· like variety about nne eighth 
inch wide, wilh ur withl/u! eggs). 

Alfredo eli Lcliu is thl' restaurateur 
knighted (or his maes lusc (majestic) 
fettuccine. On his menus he has the 
clistillction of calling himsel£ Cavaliere 
delle fettuccine-"Knight (If the Spa· 
,;hetti," tn usc the general term. 

A tway. 'the Best 
Fettuccine is made of egg, white 

Hour and wllter. But AUredo says his 
success is tlue III the (act that 110 mat· 
ter what dcissitutles hefall his rnun · 
try he has always succeeded in gettin~ 
the hest uf ingredients. 

"During the war I fount! a ",OIy." he 
tnld me 41t his restaurant. As he 
talked his moustache ruse, making him 
look like :tIl inimitable Italian twin of 
the former kaiser. "Kings. Ilrince!. 
ministers have eaten here, The crown 
prince of Sweden i!l nn,: nf my patmns. 

:\ntl :\medcans-Iook!" he tlisplayell a 
pile of (,lnls frum well known Amed, 
(<IllS endorsing his fettuccine as the 
hest ever. 

"AIIII IUlik <It this," He produced 
a copy of "nabbitt" and to my surprise! 
Ilisco\'ered a line in that wurk in which 
a wurhlly woman says that she gues 
to Rome unly to eat the most c..Ielicimls 
fettuccine in the world in a little tral· 
toria (restaurant) in the Via della 
Serofa. 

AUredu heamed. for his restaurant 
is the famous Trattoria Alfredo in the 
1 'iazza della Scrafa where e\'ery cpi. 
cure:1II eventually wends his way. 

Lewis a Patron 

"Sinclair l.ewis nte here ohen," he 
said, People go to ,\lCredo's not 01)1~' 
ttl cat I.is delicious fettuccine hut til 
sec him prepare it lifter it has !lten 
cuukel!. A waittr brings it from the 
kitchen. Alfredo approaches wi,' 
!>(loon and fork as though advancinl! 
to a sacrificial rite. He poises fork ami 
s puon aln£t cstheti~ally and then hr
gins tn mix into the fettuccine a gen· 
eruus supply of the best hutter ami 
~:r:ttell Parmesan cheese. 

Doubles Up 

"Dnuhh: quantity , of butter nntJ 
cheese and well mixed-that is my se· 
cret." says AUredo, while e\'eryone in 
the restaurant watches. No orchestra 
conductor is more spectacular than AI· 

frello when he mixes his beloved fel · 
tuccine, 

Indeed, the Z f)) tI!l t discussed In 
I'rotlucts {If modern It aly arc Fliscin·\,. 
ami fettuccine. Ami there lIIay 101' 
sUllie connectiuJl hetwcen the 2, ("I 

Arnailin Musslllini. editor of th ., 
1'0llOln ,I'ltalia and the premier ', 
hrllther. is an nhl patrun ui Alin.'d,,', 

TRADE MARKo APPLIED FOR 
Oz.uk 

The prh'a te brar.d trade lIIark of Ih ,' 
Welsh Packing company. Springfield. 
Mu,. (or usc on macaroni loa f allll ot lll'1 
products. Application wns filed Jul,l 
Ill, 19204. and I'ublishell Sep t. 6. 19:!j , 
Owners claim USt since 19'4, The 
trade millie "Ozark" al'pCL (S ill the ul'" 
(ler portion of an irregular rect.tngle ill 
the center uf whkh is an Ozark m OUII ' 

tain s Sl'cne, 
Snider's 

. The pri\'atc hrand tradc ma rk uf ti ll! 
F. A. Sniller I'reserve CtIl1lpany. Chk,, · 
gn. 111.. fur usc nn cannell spaghetti :111,1 
uther prntltlc t ~, Apl'lic:lliull was Iile,1 
J:II1. 22. 1927. under the 10 year \lru\'i~" 
and published Sept, 6. 19::i. OWIIl'rlO 
claim use since 1H8.t. Tralle lIIark is 
the trade name in hhll'k shadowed tno: , 

Diamond bland 
The pri\'ate hr;tlld tralle mark "j 

Bement & Seitz company. Evansville. 
Ind., for usc on macaroni and utho:r 
grocery pruducls, The application 
was filed June II . 1917. and pubiishcli 
Sept. 6. 1927. Owners claim use Silh'l' 
Jan. I. IBgo, Thc trade mark is l!tl' 
",line in heavy black t)'llc, 

Noonday 
The IIrh'ate brand trade mark of l ', 

W. Pershall & Sons. lining husiness :IS 

the Tri·City Grocery company 011111 thl' 
Tri ·City Packing company of Granile 
City, Woodriver, Venice and, Edwar,I ~ · 
ville, lit,. for use on n()odlcs and simi· 
lar products. Application was flkll 
May 9. 1927. :Ind published Sept . I J, 
1927, Owners claim use since Sept I , 

1914, Trade mark is the fl ame in tw:t ' ,\' 
htack type. 

Service Boy 
The private brand trade mark of the 

Service Grocery Company, Inc" III" 

troi t. Mich .• (ur use on dried and canl1l'll 
macaroni produ~15 ami other groccril's, 
The application was filed July J. IrJ~i· 

and published Sept. 13. 1927. Owno:rs 
claim usc since September 1915. The 
trade mark "~ en'ice noy" appears owr 
the picture oi a hoy c:"rying a plate HI! 

which is a can of the firm's protlUl'1. 
Underneath the f<lnciful figure which i~ 
not the portrait of any indh·jdual ap' 
pears the word! "At Your Sen·ice." 
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ECONOMY and EFFICIENCY 
Are the two factor. that really 

count in bU8ines. 

ONLY 

COFFARO'S MACARONI 
DRYING SYSTEM 

translates thent into facta 

It saves 75% in Production Cost, 
increases your daily production and 
docs away with waste, acidity, and 
any other imperfection with which 
the product is liable to bo affected 
through less efficient systems. 

J. S. COFFARO & CO. 
29 Central Ave" Brooklyn, N. Y. 

"Good Macaroni require, good Cheese" 

LOCATELLI 
REGGIANO 

Genuine Pecorino Romano 

The World'. Leading Brand 
lor over 50 yean 

Locatelli Grated, Finest old 
Rcg~iBnO Cheese grated nnd 
packed in our own factories in 
Italy. Imported exclusively in 
original 2 oz. boxes. 12 boxes to 
a carton. American trade partic~ 

ul.rly will find it most 
convenient, 

MATTIA LOCATELLI NE:"~~hRK 
24 V.rJek Street, (Locatelli Buildin,) 

From 

Amber Durum Wheat 
STRONG Ofld UNIFORM 
01/(/ of 0 WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNE~.OTA 
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Notes of the Macaroni Industry .. 

Macaroni Consumption 5 Lbs, 
Enough sClllolin;l was ()roduced in 

this country last year to manufacture 
200,000 tOilS of tlw.caroni, spaghetti, 
noodles and othe r products of this 
class, according to a sun'c), by the 
CO lli 111 ere c department's foodstuffs 
division. Scmolintl. is obta ined from 
dUTum wheat, the hardest kind of 
wheat growlI, allli is u sed almost ex
dusin!ly in the manufacture of maca
roni products. Last year 13.851,000 
lms. of dUTum wheat were grouml in 
American mills in the production of 
semolina. The semolina produced to
taled 2,216,065 bbls., a yield of al)Out 
71 %. 

Semolina consumption in this COUII

try has been increasing steadily. In 
lep .. it amounted to 1,659,000 bbls.j 
in 1925 to 1,681,000 bbls., while last 
year 2,058,000 bbls. were consumed . 
Total production of Illacaroni products 
rcached 500,000,000 Ibs., about 80% of 
which was made from semolina, the re
mainder being made from farina and 
flour. 

The growth of the American maC.1.
roni industry is reilected in our annual 
imports of macaroni products. In pre
war years we imported no less than 
120,000,000 Ibs. a year while today our 
annual imports average only about 7,-
000,000 Ibs. The per capita 'consump
tion or macaroni products in the Unit
ed S tates is about 4}1 Ibs. per year, 
about one twelfth tll al of Italy, the 
chief consumer of this class of rood. 

Durum Crop Second Largest 

Durum wheat production in the 
spring wheat states thi s year is 81,743,-
000 bus., according to the latest esti
mates of the Department of Agricul 
ture. This compares with a crop of 
44,826.000 in 1926 and a 5 year average 
of 61,871,000 hus. The crop of durul11 
is the second largest on record. In 
1923 the re cord crop, 85 ,280,000 bus. 
was harvestcd . This season's tlurum 
yields by states arc estimated as fol
lows : North Dakota, 62,317,000 bus. 
out of a total spring crop of 126,000,000 
bll s. i South Dakota, 13,812,000 bus. out 
of 37,000,000 all sl,ring: Montana, I ,' 

127,000 out of 63 ,000,000 bus. ; Minne
sota, 4.487,000 bus. out of 19,()OC),ooo 
bus. of <III spring. 

JuJy Imports and EJlporta 

Government figures dealing with im
portation of macaroni products show a 
faltiilg off of almost 50% in July 1927 

compared with the month last year. 
The same trend, hut not quite so 
strong, has hcen general throughout 
the year. 

In july there arrived at the various 
ports of the country a total of 164,005 
lbs. of macaroni products v:llucd at 
$16,787, as compared with 380,092 ItJs. 
in july 1926 valued at $3°,7(4. For the 
7 months ending july 31 tillS country 
imported 2,038,381 Ibs. valucd at $187:. 
077. In the same period last year we 
imported 3,308,089 Ibs. worth $244,167. 

Exports are Level 

Though the july exportation or 
macaroni products showed a slight 
decrease O\'er the sallle month last 
year, the total for the first 7 months o£ 
1927 slightly exceeds that of 1926. 

In july we exported 719A61 Ills. 
bringing manufacturers and eXJlorter" 
$59,054. In july 1926 we sh ipped 728,-
855 Ibs. valued at $59,381 . 

In the first 7 months o f 1927 the 
Uni ted States exported 4,800,301 Ibs. 
worth $396,307. For the same months 
in 1920 our exports were 4,;85,226 Ibs. 
which brought us $4070434. This will 
indicate that the 1926 business was 
slightly more profitable because or the 
hetter price. 

Federico To Rebuild 

1')11.: Federico Macaroni Factory at 
1000 Chartres st., New Orleans, badly 
damaged by fire some time ago, will be 
reuuilt and modernized, :Iccording to 
announcement by A. Federico, the pro
prieto r. The contract was awarded last 
month at $15,300. This covers only 
the masonry am! other structu ral work. 
The cost of replacing machinery and 
other equipment has been estimated :,t 
aLout $10,000. It is expected to have 
the plant in olleration uy the end of the 
year. 

In Bankruptcy Court 

A petition for voluntary bankruptcy 
was filed in New York by the fJueens 
Macaroni COlllpany, Inc., 3710 24th st., 
Long Island City, N. Y. Liabilities of 
$24,JQ9.83 were ' listed. According to 
the petition the assets were $26,071, 
more than sufficient to liquidate. 

Fire Damages Kurtz Plant 
A small fire caused by an overhealrJ 

generator destroyed the machir.o: and 
equipment causing a damago: of over a 
thousand dollars in the Kurtz Brothers' 
Macaroni company pl<lnt in Philadel
phia the 1:I.st week in August. Part of 

this loss was due to the spoiling h( 

finishcd products by smoke and wnln. 
Fire thrc;!.tened to dt!stroy the bui1dilh~ 
but prompt work by the firemen prl" 
vented its spread. The machine w;, .. 
quickly repaired ami production 11111 
sl ightly retarded. 

Two Injured in Floor FaU 
Crushed beneath hundreds of h OX l S 

of maca roni following a col1allse o f tl l\' 

section of the second floor of the plal lt 
of Procino Macaroni Mfg. Compal1Y. 
Inc., at 836 N. State st., Syracuse, N. Y .. 
two elllployes were seriously injun:d. 
A third person luckily stepped to 
safety as the floor careened . The in· 
~ured were Miss Theresa Procino, in· 
Jury to the back, and Antonio Spadarn 
who suffe red a crushed chest and se \·· 
eral uroken riLs. 

Laneri Day a Big Success 
Tony L.'l7.zeri, 4thle and popular 

second basem:1II fur the New York 
\'ankecs, was hunored on Scplemher 8 
by his friends in the Italian-American 
colony of the mctropo lis. "Poosh 'Em 
Up Tony" is idealized by the people or 
his race anti is worthy of all the CII(u ' 

miums heaped upon him because he i, 
recogn ized as olle of the stars of the 
American league for the past 2 years. 

After attending the ball game at the 
stadium where a huge floral horseshoe 
was presented to him a reception al1tl 
testimonial banquet was given in IIw 
Commodore hotel during which Ell· 
ward Corsi, editor of La Follia, w,,~ 

toastmaster. 
Practica lly all hotels and restaur;lIIt~ 

in the New York district served Slwei:,1 
dishes of Lazzeri sp4tghelti during t ill' 

day and week hOlloring this pa pil lar 
baseball hero. 

Macaroni Excepted in Italian Ruling 
According to the American traue 

commission at Rome use of wheat 11.)ur 
in sweets, pastry, etc., is forbi,l ·k n. 
Furthermore imJlortation of \\ heat 
flour having a milling extraction of 
lcss than 80% is fo rbidden, an ell. · l'P' 
tion being made of semolina for 111 .1 1111 ' 

facture o£ alimentary paste. OnJi liary 
wheat flour having an extractioll of 
tess than 80% may be imported when 
it is proven it is to be used in manufac' 
ture of sweets, cakes, pastry and bis· 
cuits for export. In the same report 
this official advises that the Italian 
government estimates the 1927 whe:!1 
croI' at about 220,000,000 bus., differ' 

(Con,inllt'd on Ptlgt 31) 
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Packaging Aids SelIiog 
Authorities concede there is 110 [or

mula for increasing" the snles of anv 
product, but among food lI\allll{actll~ ' 
ers it is ~ranted that improving the 
package III which their prodm.: t is 
packed often nwakes new interes t in an 
old product. 

THE PACKAGE IS A 51 LENT 
SAL~SMAN. If it is cheap in appear
ance, It creates a feeling of distru st· if 
it b inconvenient in shape or sile' it 
tends to lliscourage future purchases. 

NO PACKAGE CAN DO THE IM
POSSIULE. It will in many instance.; 
promote first sales but it will not illl' 
!)ro\'e nn inferio r proo uct i nor will it 
III any way make lip Cor incompetent 
sales organization, poor distrihution 
car~lcss sCf\' i~es or lack of ath 'ertising-: 

1 he follOW ing hints on packaging 
arc offered hy p:lckage experts: 

I. Make:t gCJOd product. 
2. Se ll it in dellelldahlc, attractivc 

and convenient packages. 
3· Back it lip with it well Inid Iller· 

chandising plan. 
Expect no miracles but lonk for"';,nl 

to constan t improvemeut in sales. if 
the quality is up to the expectation tlf 
your buyer ilnd lip to the s t:IIHlarJ ad. 
\·crti sed . 

PER PASTA PERFETTA 

Usate! 

"Meglio Serna/a-Non ce ne" 
. Guaranteed by the 

Most Modern Durum Mills in America 
MILLS AT RUSH CITY, MINN, 

MALDARI'S INSUPER~BLE MACARONI BRONZE DIES 
With removable pins 

Quality 

Workmanship Service 

Satisfaction 
F, MALDARI & BROS Inc Now a.' 178-180 G.and St".t 

" '. NEW YORK CITY 
SEND FOR CATALOGUE • C,hI611.h_d IIDJ 

.U 
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(COllliuurd /rolll Pour 31) 

inA' little (rolll the 1926 yield. Over 
I ~ million metric tons of wheat were 
impurted hy Italy the first 6 months of 

11)2i· 

sh'c tour of Europe spcmling aLollt 2 

weeks of his lime in Germany. 
• • • 

The other handits callie to the rescue 
and aided the thief tn escape. This 
they were unable to do in their car 
because a truck II river who had wit· \\' alter F. Villaulllc of the Minnesota 
ncsscd the holdup placed his truck in Macaroni company, who was in the 
its path. The robbers Ilell on foot, pur- Civilian Training camp nt Camp Knox . 

Close Drawn Out Macaroni Case Slied by it policeman who cartmen Olle ncar wuis\'ilIc. Ky., this summer, 
The property of the Gcnc~cc Vallcy thief \\'ho ga\'e his name as Sal\'iltorc dropped In to say "howdy" at the heall

:\f .. caroni company in :\11- )'Iorri s, St<lgnatta. The two who escaped c .. r- quarters of the National Macaroll; 
N. Y., cause of Il1l1g drawn out court ried with them the stolen funds. Manufacturers i1ssoci .. tion in Brait! 

battles, has finallv hecn divided he- ],==============1 wood both going .. 1ll1 coming. 
tween its oW\lers 'Serarilio Miceli and Trade Personals 
Philip Zanghi. Tltis plant burnet! TRADE MARKS APPLIED FOR 

sOllie years ago which caused sever .. 1 Arnor The private hrand trade mark oi 
Alfiero Products company, Clinton. 
Ind., for usc on its spaghetti sauce. 
Application was filed july II, 1927, and 
published Aug. 23. 1927. Company 
claims usc since July 11, 1927. Trade 
mark is merely t:le trade name in out 
lined letters with black border awl 
white centers. 

suits against insurancc companies Incorporate Jersey Firm 

which sought no t to I,ay the claims. 
The Ilamaged building has been 
wreckel\ antI a business structure will 

The Progressivc Macaroni company 
of \Vest I'aterson, N. j., was incor· 
porated last month with Olinto Plcitz, 
Martino Cantilupi and joseph Elh'ian 
as incorporators. The capital stock of 
the firm is $25,000. It waS organized 
for manufacturing macaroni products 
and dealing in other food products. 
t\ttorney Raphael Jordan acted for the 
ftrlll. 

soon he crected on the site. 

Nabs Pay Roll 
Three bandits accosted the cashier 

of the J. n. Canepa company of Chica
go as she was returning from the bank 
last month with the payroll. Mrs. 
Hortense Nelson. cashier. hall just 
stepped from a taxi at the office en
trance when the bandits seized one or 
the packages containing $1600 and ran 
to a parked automobile. The taxi 
driver rushed to her rescue and grap
pled the bandit who c:lrried the money. 

• • • 
E.rwin Fischer, New York manager 

of the Duluth-Superior Milling COIll

pany, joined the throngs that attended 
the annual convention of the American 
Legion in Paris in September. Fol
lowinc the meeting he made an exten-

Cinderella 
The private brand trade mark of 

William \Varren. Portland. Ore., for 
use on grocery products including spa
ghetti and macaroni. Application was 
filed Nov, 19. 1926. and published Aug, 
30• 1927. Owners claim usc since Au!;. 
I, 1926. The trade mark is the trade 
name in ordinary type. 

Meets Every Requirement of "The Ideal Container" 
The Stokes & Smith 

Tight Wrapped Package 

The Machine 
Slokn" Smllh A\lIOmltlc Pub •• 

WIIPpi"1 ... ,hlnt. 
Clp,dl" 41·60 lIlhl,wr'PPld pnkalu 

lott mlauu. 

The Tight \Vrap'ped which has long 
been used for l'lour, and other prot! -
lids, is now coming into use for Macaroni. 
Spaghetti, Noodles. etc. The many advan
tagrs of the Tight Wrapped Packagc. as 
wrappcd on the Stokes & Smith Package 
Wrapping Machine, make it the ideal contain
er for food products. 
Let us tell you ab()ut the latest package and 
the machine for wrapping it. We will sellil 
samples if )'o)u desire. No ohligation 011 your 
part whatever. 

STOKES & SMITH COMPANY 
Summ.rd.l. Annu. and RooMY.Il Doul.nrd 

PHILADELPHIA. U. S. A, 
Brltiah Oftkll u c.o.-II ~ .... Eo Co t, ~ndot1 
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THE UP·TO·DATE HOME OF 

HOURGLASS BRAND 
SEMOLINA AND FLOUR 

Made From Pure. Sele~ted DURUM WHEAT. Which Requisite 
T o Assure all the Essentials of a Highly Nutritious. Palatable Macaroni. 

DULUTH-SUPERIOR MILLING CO. 
Main Office DULUTH, MINN. 

NEW YORK OFFICE: F 7 Produce E:!thlJlge 

PIIlLADELPIllA OFFICE: 4GB Bouroe Bldg. 

BOSTON OFFICE: 88 Broad Street 

CmCAGO OFFICE: U E. Jackson Blvd. 

. ~. 
Int'tl. r.cUd 
"enlC11II'nli. 

E;HYDRAULIC-S" , _ •• a .~ 

'B1 . ~ r;;;=> . \, . . ~ , ~ ~ 
t; i ) ) , u , !is/HC I~,, ;t · ,.,. " .. ' .1 

HYDRAULIC MACARONI MACHINERY 

A IYI, it:al EI.:\IES Iusl allali"n inlll'<' fnll" n 

-Inllde PI~"ed ahort.cut Ulluide l'IH'l; e,1 "hOT!' 
Pr, .. for Accumulator SYltem, Die \Vllint r. cut l'r.1I LLnd l'U1I11.I, 

L \~ ,, (.1 .\I I ~,· r 
II, .Ir" "I I.·" II ,· '1'111 ,.. 1 

Out.I, I ~ I " ;;' ~ "'I 
\ ' e ' t l"u1 "re •• 

SOLD WITH TilE EUtES GUAItANTEE-··FmST CLASS ~t.-\TElliAL AND WOIUiMANSlllI' 

CHARLES F. ELMES ENGINEERING WORKS.213 N. Morgan St .• Chicago. U. S. A. 
__ ... "" _~..- ,__ _ NEW YORK:-UO I.ulnaton Avl'. Phon.! I.ulnilion 070 .--.. ~"' I 
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The Macaroni Journal 
T .. d. M.,. R .. la,and U. S. P"ant 0"'0:.0 

(S .. cnuor 10 the Old JOIImal-Polinded b, Pud Btdru 
01 Cln,llnd, 0 .• In 11t03., 

A I·ubll .... llon 10 Advanre Ihl Amerlun "Iao. 

J'ublldltd )fonltl r:n~:n~~~tr~.tlon'l llle'roni 
)Ianu(acluuu Auocl,Uon. 

• ~dlltd by the ~~cr.llry. P. O. Dr .. ""r No. 1. 
Drl.hlwood, 111. 

PUBL.ICA.TION COMMITTE. 
HENRY MUELI.ER JAB. T. WIL.LIAMS 

M. J, DONNA, editor 

BUnSCRlPTION nATES •••••••• 
United eUlulnd Clnad, • • n .u plr rUt 

In .dnne • . 
Foret.n CCluntrlu • • n .oo pllr ,elf. In .dy.n~ 

W:l~~~r!:' . . . . ~: ~:~t: 
SPECIAL NOTICE 

COU)IUNICATION8 :-T111 El II Ito r -oUel ~ 
new. and ulltle- of Interut 10 Itt. )Iaclronl 

~~~t'tt7'.rh'\1111.m:'~:~~I.lln~;n~ ~~,r:~~'JN~ 
no Iller thin FIfth Ill' o f 110nlh. 

Til E ),fACAnONI JOURNAL ,,,urn" no reo 
Ipenll lbUlly tor viewl or opinion. n"rultd b,. 
cont r lbuloTl •• nd 1'0' 111 nol kno"lnll, .dVffU .. 

Ir~~~~~~a!I~~.u:fl!j!'li,:·:n'l!'A'if8NV~~UnNAI. 
rut n ·, Ihe rllfhl 10 "'I~t .n,. maUer tumlah'd 
,Uher for Ihl IdvuUI nlf or r t ldln. column • . 

nEMITTANCE9 :-)tlk. III ('h,ek, or draU_ 
P4'Ylblp 10 the ordu or the Nillonal )11e.ronl 
J,f.nur.('tUrtTl A .. oc:ll tlon. 

Vol. IX OClobn 15. 1.17 No . 6 

Patents Ind Trade Marks 

PATENTS 

A mont hl,· review uf I)aten ts grantell 
on macarolll machinery and application 
(or and registra tion of trade marks ap
ply!ng to macaroni prooucts. 

Arthur \V. Quiggle of Minnenpolis, 
Minn ., was "warded patent right s 0 11 a 
de,·ice and arrangement for drying 
ma ca roni products. Patent was grant
ed Sept. 27, 1927, and given patent No. 
1.6.13.82 1. Pntent was ilpplietl for July 
8. I920, and renewed Dec. 2, 1926. It 
was assi gnctl to th e Creamettc com
pany. il corporation of Minnenpo li s. 
"linn. Officially the patent is described 
;IS follows: "The process of drying 
mac:lroni which consis ts in fo rmi ng the 
mn ca roni tulJes with ,·c ry thin wall s. 
subjecting the macaro ni to a current of 
;,ir heated to n temperature of from 
165 to 185 degrees Fahrenheit, and con
tinuously s ubjecting the material to 
suc h hen ted air until the enti re moist
ure con tent of si!id material which it is 
de~irable to rClllo\"(' has heen drawn 
0 111." 

TRADE MARKS REGISTERED 

In August and Septemher the fol
lowing trade marks were registered 
with the U. S. patent oOice: 

Clown Brand 
The prh'ate trade mark of the Mil

waukee Macaroni company vi Milwau· 
kee. \Vis .• for use o n macaroni pr~d-

\lcts. Apillication was f!letl April 14, 
1927. anti published June 14. 1927. 
Not ice of application was given in the 
July J927 issue o( The Macaroni Jour· 
nal. Owners cl aim usc since NO\'. 7. 
I1)1 9. 'fhe trade mark is the trade 
nnmc "Clown Brand" in heavy type, 
with no claim (or the wortl " Drand" 
apa rt (rom the mnrk as shown in the 
drawing suumittetl. 

Tivoli 

The prh·ate hrand trade mark of 
Garofalo Brothers. Chicago. Ill.. for 
li se on grocery products including mac· 
aroni in its various (arms. Applica · 
tion was filed Dec. 27. 1926. and regis
teretl Aug. 30, 1927. Owners cl aim usc 
since July 20. 1926. The trade mark 
is the trade name in black type. 

Milkaroni 

The prh·ntc brantl trnlle lIla rk of the 
Qunker Oats company, Chicago, III., 
for use on macnroni products . "ppli
l · ,tion was fil ed Mny 9, 1927, and pub· 
Ii Ihed in the Official Gazette July 5. 
1927. Due notice o f application a p
peared in the September issue· of The 
M .. ..:aroni Journ al. Regi stration rights 
were grantctl Sept. 30, 1927. and gi\·en 
sennl ~o. 232.838. Owners claim usc 
si nce April 12. 1927. The trade mark 
is the trade name in type with black 
center and light border lines. 

Granny'. 
The trade mark of H. n. McNeal do

ing hu!>iness as Pittsburgh Pretzel 
COlllpany, Ltd .• of Pittshurgh, Pol., for 
use on nooliles. Application was filed 
,\ pril 15. 1927, and published in the 
O fficia l Gazette July 5. 1927. Notice 
of application was made in the Septem· 
ber 1927 issue of The Macaroni Jour
nal. Owners claim use since April I, 

19:!7. The trade mark is the trade 
name "Gr.,nny 's" a ppearin g o \·er the 
bust of a pleasant lookin!;" woman of 
the grantlma type. 

. Climax 
The tratle mark of the Pfaff mann 

Egg !\t;>O<lIe company, Cleveland, 0 .• 
for usc pn macaroni product' in vari
ous styles amI forins. The application 
was fil ed May 3. 1927, under the 10 

year pro,·iso and published July 12. 
J927. Owners claim usc since Sept. I. 
1&)2. The trade mark . is the trade 
name "Climax" appearing o\'.!r a n o\·al 
in which is shown a beautiful hen 
stantling guard o\'er a nest of eggs. 
The . regi stration bears serial No. 

233.071: 

TRADE MARKS APPLIED FOR 

Objections to the registration of the 
trade marks applied for in August and 

September can legally be made only 
wit hin 30 days after date of publishing 
no ti ce of application. 

FI-Na-S. 

The prh'ate brand trade mark of the 
First National Stores, I nc., Doston • 
Mass., for use on grocery products in
clutling maca roni. noodles, etc. Appli · 
catioll was filed Dec. 4. J926, and pub
lishetl Aug. 16, 1927. Owners claim 
usc since Sept. I, 1926. The trade 
mark is a hyphenated arrangement of 
the name of the firm, usc being made 
of the first 2 letters in the words com
posing the :Iame. 

F. N. Stores 

The prh'a te brand trade mark of the 
F irst Na tional Stores, Inc., Doston. 
Mass., for \lse on grocery Ilroducts in 
cluding macaroni, noodles, etc. Appli 
cation was filed Dec. 4. 1926. anti puh
lished Aug, 16, 1927. Owners cl aim 
usc since Sept. I . 1926. The tratle mark 
is the larb'e letters "F" anti "N''' plact'11 
o\'er a scroll containing the word 
"Stores." Between the letters "F" and 
fi N" appears the figure of a clerk in 
natty attire. 

c_w_ 
The priva te brand of C. W . Pershall 

& Sons, doing husiness as Tri·City 
Grocery com pan)' a nd Tri-City Pack
ing company of Granite City, W ooll
rive r, Veni ce and Edwardsville, 1lI .• 
for use on groceries including macaroni 
products. Application was filed May 
9. 1927. anti published Aug. 30, 192i· 
Company claims usc since J.lnuar~· 

)921. T he trndc mark is th e letters 
"C.W.", being the initials of the fouml · 
er and ow ner of the company. 

Thomas F. Logan says that adver· 
tising has ht:lped the United States to 
ahow its tail light to tht: rest of the 
world. 

WANT ADVERTlSBMBNTS 
"". una p.r word ... eh In"rlloft. 

A. ROSSI & CO. 
M.w.ni M.chinery M....J.c\uru 

Macuoni Dryine Machinel 
ThaI fool Tho WOIIhor 

117 a-hra, - s.. FnociKo, Calif. 

Octube r 15. 192] 
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Our New Brand 

-. 

140 Las. 

COLUMBUS 
.. j.~"" ' '''. 
. '", 

1 'I J : I ,' · , - . . ~~ 

SEMOLINA 
COMMANDER MILL (0. 

M/ftftEAPOLIS. MI""-

GIVE IT A TRIA L 

COMMANDER MILL COMPANY 
MINNEAPOLIS, MINNESOTA 
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The President's Column 
October Gem 

"Overproduction is really a prohlem of under
consumption."-Jantes P. Davis. Secretary of 

Lahar. 
ProllCr propaganda will increase consul11lltion of macaroni 

produds and overprooucti\!11 will be l:reatly reduc~d, The 
idt'a is rcally so promising that we should not delay in trying 
it . Don't miss tht: New York midseason met=ting. It will pay 
all of us to attend with open minds. 

What'a Your Favorite Recipe? 
Macaroni products are good no matter how they are 

served. if cooked properly. Some like one combination; 
others prefer a different one. \Ve should have a variety 
to suit different tastes but wr are not harming ourselves 
by having too many. particul:lrly of the ones so distantly 
relative from the point of quantity required? 

Let's concentrate on a dozell or 20 of the best and com
bine in recommending them. Send your preferred recipes 
to the Secretary. He will place them in the hands of the 
committee that has the above object in view. It costs litt1~ 
to play this game. It promises much. 

PaIS Along Your Wornes 
To think about your troubles and worries is a waste of 

time. Pass them on to your trade organization and over
come them in unity with others similarly affected. 

How We Can Succeed 

It is evcry individual's desire to be successful in his line: 
of business. To the macaroni man who gives the public 
the \'cry best products plus good service and fair treatment, 
will come success. To our Industry also will come suc
cess, when we succee,' in eliminating Jletty jealousies and 
unfair trade practices; when we recognize that others have 
just rights that can best he obtained through cooperation 

in n trade association. 

The Secretary's Column 
October Punch 

"All I ask is a square deal for every man." 
_ nl(~odore Roosevelt. 

That's what the Nationill Macaroni Manufacturers Associa· 
tion guarantees to every member, and expects '!rom them. 

Macaroni ror Children 
We know ilt least one firm that manufactures a special size 

of macaroni which is highly recommended as "naby Food." 
Nothing more nutritious could be fed infants just starting to 

cat than products of this nature, specially cooked. Thc 
Italians feed their babies Fedelini very carly in life, and who 
is there to gainsay the fact that they thrive well on it? Maca· 
roni in minute particles is an ideal food for babies, and bib 
babies too, when prepared with milk. Why not do SOIll~ 
specialty work on "Macaroni for Infants"? 

Send 'em Along 
If you, Mr. Reader, have any suggestions for the improve· 

ment of TUE MACARONI JOURNAL, send them in; they'll be 

given e\'ery consideration. Your cooperation will be appre· 

ciated. 

Don't Be Deaf 

Every \lrm in.the macaroni manufacturing business will 
soon be asll.~4 to cooperate in a nationwide educationill calll
paign to sell the American housewife: on the real value of our 
products. Don't tum your deaf ear to the appeal. If cwry 
firm will contribute a reasonable amount the costs per c;m 
of production will be so small a fraction of a cent as In l.M: 

practically unnoticet.ble. 
If some firms contribute: from $1(00 to $2(0) toward a co' 

operative advertising campaign there is hardly a finn small 
enough that is not able to vote $100 to $500 for this prop.l· 
gamla that will beneC.t all. If you have not listen,!j bcftJr(. 
listen noW. Remember, it pays to listen. ever. if you ha\"\.: \II 

pay a little. 

. Becoming More .0 Daily 
"Cooperation is not a sentiment-oil is an economic neees

sity."-Charies Steinmetz:. 

Aak Ua Another 
Almost every mail brings questions from macaroni men. 

Some are easy, others less so. It is always a pk'asure to reply 
to the best of our knowledge and abilit)'. Naturally we gi\'c 
preference to members or the: National association but none is 
slighted. Have you some matters on which you wish 100

re 

information? Ask us. 

AlwaY' Play Falr 
IIThen: are rules of fair play and decent conduct in bUll

'ness. just as there are in sport. And in the long run the man 
who brtaks these rules suffers for it."-Herbert N. Casson. 

John J. Cavagnaro 
Engineer and Machini.~l 

Harrison, N . J. u. S. A. 

Specialty of 

MACARONI MACHINERY 
Since 1881 

N. Y. Office & Shop 255·57 Cenlre Street. N. Y. 

DURUM SEMOLINA 

CAPITAL FLOUR MILLS, Inc. 
MINNEAPOLIS SAINT PAUL 

MINNESOTA 
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Pillsbury's Semolina No.2, Pillsbury's Durum Fancy Patent-the 
many macaroni manufacturers who use these splendid productR will 
tell you of their remarkable quality. Your macaroni will have 
exceptional strength, finest amber color, and desirable flavor- always. 

.\lbBny 
Alhmlu 
Alloonll 
nmltlmorf 
1I0llon 
lIufflllo 

Pillsbury Flour Mills Company 
"OldelC !lllIleri of I)urum \\'heut" 

Minneapolis, U. S. A. 

ChlclillU 
Clneln"UII 
Cleveland 
Dulhu 
Ucnn', 
Detroit 

IIRA-NCII OFfIC£,S, 
Indlollapolll 
Jacbo"fllle 
LOl AnQeles 
Memphll 
~llIwouket' 
New Ih"'en 
Nt'w Orle:m. 

New \'orl.: 
Philadelphia 
Plluburllh 
Portland 
Pro,"ldence 
Rlchmllnd 

SlIln! I.oull 
SlIlnl Paul 
Scranton 
SprlnllfteJd 
SYNcu.e 
"'.,hlnalon 

~. -' ... 


